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Introduction

INTRODUCTION

The Publishers’ Association of South Africa Product Metadata Guidelines are intended for South African 
publishers in the preparation of ONIX 3.0 and 3.1 data feeds, by setting out notes on data element inclusion 
and usage which have been reviewed and agreed by the Publishers’ Association of South Africa’s Metadata 
Committee. These guidelines are adapted with permission from the BIC Product Metadata Guidelines: ONIX for 
Books Release 3.0 and 3.1, revised July 2024. 

The Guidelines are in three parts: an Overview; a Notes section; and Tables in which all ONIX 3.0 and 3.1 data 
elements are listed with brief comments on their usage. There are hyperlinks between these three sections 
at data element group level, so that users can move easily from overview to table to notes for a particular 
aspect of ONIX record content. Where necessary there are also hyperlinks to EDItEUR’s online browser for 
the latest ONIX codelists.

The Overview is simply a list of the ONIX 3.0 and 3.1 data elements, composites and groups in the order in 
which they appear in the Product record. For each group, key data elements and composites are listed to help 
the reader to locate them, particularly where it may not be obvious where they will be found.

The Notes section typically has one or at most two pages of detail about each ONIX data element group, and 
invariably includes at least one XML example. Each section specifies what elements (if any) must be included; 
and what elements publishers are advised to consider including if applicable.

The Tables list the complete content of the ONIX 3.0 and 3.1 Product information format (except in cases 
where it has been felt unnecessary to include the individual components of a composite data element such 
as a <ProductIdentifier>, or where new elements have been added to ONIX in a revision after publication of 
this document). Each element is categorised in one of the following ways:

Required		  The basic metadata required for your product
Recommended	 Data that would be valuable to have
Nice-to-have	� Optional, unless there are special reasons for inclusion: receivers may ignore the 

element
Do not use		 Elements which are not expected to be used

This categorisation is reinforced by colour coding in the tables.

Getting it right

This document is not a substitute for either EDItEUR’s ONIX for Books Product Information Format 
Specification release 3.0 or 3.1 (and their successors, hereafter the “Specification”), or for EDItEUR’s ONIX 
for Books Implementation and Best Practice Guide release 3.0 or 3.1 (and their successors, hereafter the 
EDItEUR “Guide”) – it should be used in conjunction with the EDItEUR documentation. 

While this document goes into a great deal of the detail of individual ONIX elements, it is important to 
remember that there are some broad principles – beyond those in this document – which must be followed 
in order to deliver an acceptable ONIX file. An ONIX 3.0 or 3.1 file must conform to the specification laid 
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out in the latest EDItEUR Specification for the relevant release, and must validate when tested against the 
ONIX schema (using a suitable XML validation tool) and the latest XSD schema for that release obtainable 
from the EDItEUR website). If it does not, it is not acceptable. In order to validate an ONIX file must follow 
the sequence of mandatory and optional XML tags specified in the Specification and the schema. Tags are 
case-sensitive. If an element has no data, the whole element must be omitted (and if defined as mandatory 
within the Specification, the enclosing composite must also be omitted): it must not be sent as an “empty 
tag”, either <Tag></Tag>, or <Tag/> – the only exceptions are a very few elements which are explicitly 
defined in ONIX as empty tags (and must not contain any data). Tags that are defined to carry coded values 
must only carry values from the latest codelists published by EDItEUR.

ONIX files or “messages” are intended to describe the ‘current’ metadata for a particular range of products 
at the time they are sent, or the changes in that metadata since the previous metadata was sent. This 
recognises that the metadata for a product is dynamic and changes through the product’s lifecycle. So an 
initial complete file may include several – or several thousand – Product records, depending on the size of the 
relevant catalogue of products. Subsequent messages need only include Product records that have changed 
in some respect since the previous message. Such “delta update” messages are much smaller than a complete 
file, and may be sent as often as required. An annual or biannual full file plus weekly or even daily delta update 
messages is a common pattern.

ONIX 3.0 and 3.1 also include an option for partial update records, often known as “block updates”. While 
these are more efficient than delta updates, in that they omit not only unchanged Product records but also 
unchanged Blocks within a particular Product record.

ONIX files can be constructed using Reference tags or Short tags (e.g. <ProductForm> or <b012>). Either 
form is acceptable, but they may not be mixed in a single ONIX file. The examples in this document use only 
Reference tags (commonly called “long tags”).

Beyond these technical requirements, ONIX messages should also conform to various business rules, either 
those outlined in the Specification (e.g. if there is more than one Subject code from a specific subject scheme, 
then one of the repeats of <Subject> for that scheme should include the <MainSubject/> tag), or those that 
stem from the real world (e.g. an e-book product should not have physical dimensions in <Measure>).

Elements or codes listed here as ‘deprecated’ are deprecated within the metadata supply chain. Not all of 
these elements and codes are deprecated within ONIX or by EDItEUR. Similarly, elements listed here as 
‘mandatory’ for the supply chain may or may not be mandatory within ONIX itself
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Data Element Overview

ONIX FOR BOOKS OVERVIEW

X XML declaration and start tag Required in all messages Notes Table

Header

H Message header
Record sender
Date and time message sent

Required in all messages
Required in all messages
Required in all messages

Notes Table

Product Record

P.1 Record reference number and notification type
Record reference number Notification type
Record source type and name

Required in all product records
Required in all product records

Notes Table

P.2 Product identifiers ISBN / GTIN
Barcode type and position

Required for all eligible products
Not used in UK, but may be requested in US

Notes Table

Descriptive Detail (Block 1)

P.3 Product form
Product composition
Product form, Product form details and 
Product form features
Product packaging
Product content type
Dimensions (and weight if available)
Country of manufacture
E-book DRM, usage constraints and licensing 
Map scale
Product classifications / HS and
HMRC commodity codes

Required for all products
Required for all products

Required for digital products
Required for physical products

Required when applicable Optional
Optional, but recommended for  
physical products

Notes Table

P.4 Product parts:

Product part identifier
Product part form, details and features
Product packaging (of parts)
Product content type (of parts)
Dimensions and weight (of parts)
Number of items/copies
Country of manufacture (of parts)

Required if a product comprises several 
items or components supplied together
Required when applicable
Required for each product part

Required for each product part

Notes Table

P.5 Collection
Collection (series or set) detail, or
No Collection flag

Required for all products (here or in P.6)
Notes Table

P.6 Title
Title type and title elements

Required for all products Notes Table
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P.7 Authorship
Contributor roles, Name identifiers, 
Personal or Corporate names, Unnamed 
persons, or
No Contributor flag
Alternative names
Contributor’s birth and death dates
Contributor’s professional affiliations
Contributor’s prizes
Contributor’s biographical notes
Contributor’s websites and links
Contributor’s links to places

Required for all products
Notes Table

P.8 Event Recommended, if a book contains the 
proceedings of a conference, or is about a trade 
exposition, sporting event, artistic exhibition, etc

Notes Table

P.9 Edition
Edition type and number, or No Edition flag
Bible or religious text detail

Required when applicable
For specialist applications only

Notes Table

P.10 Language
Language of text
Original language of translated text

Required for all products
Expected when applicable

Notes Table

P.11 Extents and other content
Number of pages
Other extents (e.g. duration of sound recording)
Illustrations and ancillary content

Required when applicable
Expected when applicable
Expected when applicable

Notes Table

P.12 Subject
Main subject (Thema category code)
Additional Thema subject categories and 
qualifiers
Thema Children’s Book Marketing
Category
Name as subject

Required for all products
Expected when applicable: reading age/level 
qualifiers required for children’s books
Required when applicable

Notes Table

P.13 Audience
Audience
Content warnings for adult books
Audience reading/interest age range
Text complexity

Required for all products
Recommended when applicable
Recommended when applicable

Notes Table

Collateral Detail (Block 2)

P.14 Descriptions and other supporting text
Short and/or long description
Promotional headline

Simple table of contents list
Reviews (small quotations)
Biographical note on group of contributors

Required for all products
To be used as a headline above short or long 
description
Expected when available

If only a single group bio is available

Notes Table
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Data Element Overview

P.15 Cited content
Citation of bestseller lists, links to  
online material

Recommended Notes Table

P.16 Supporting resources
Link to cover or similar product image
Links to other supporting resources
e.g. sample content, author photos,  
reading guides

Required for all products
Recommended

Notes Table

P.17 Prizes Recommended Notes Table

Content Detail (Block 3)

P.18 Content items
Chapter-level metadata, chapter authorship, 
chapter titles 
Audio chapter timings

May be used in accordance with the EDItEUR 
Implementation and Best Practice Guide

Notes Table

Publishing Detail (Block 4)

P.19 Publisher
Imprint name
Publisher name
City of publication
Country of publication

Required for all products
Required for all products
Required for all products
Required for all products

Notes Table

P.20 Publishing status and dates, and copyright
Publishing status

Publication date, sales embargo

Normally supplied here: required if not sent 
in P.25
Normally supplied here: required if not sent 
in P.25

Notes Table

P.21 Territorial sales rights and other sales restrictions
Sales rights
Full statement of sales rights
Sales restrictions applying to specific markets

Required for all products
Required when available
Expected when applicable

Notes Table

Related Material (Block 5)

P.22 Related works Recommended Notes Table

P.23 Related products
“Replaced by” product
“Alternative format” product Other related 
products and relationships

Required when applicable
Required when applicable Recommended

Notes Table

Product Supply (Block 6)

P.24 Market
Market within which supplier has Distribution 
rights
Sales restriction applying within specified market

Required if the market is different from the 
entire global sales rights in P.21
Expected when applicable

Notes Table

P.25 Market publishing detail
(Market-specific) publisher representative 
(Market-specific) Publishing status

(Market-specific) publication date

Required if distinct from Publisher in P.20
Required if distinct from content of P.20, or 
if not sent in P.20
Required if distinct from content of P.20, or 
if not sent in P.20

Notes Table
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P.26 Supplier, availability and prices
Supplier, including name and role Returnability
Availability from supplier, dates of availability
Prices (or unpriced item code)
Price constraints and conditions

VAT details
Price currency and territory

Price printed on product

Required in all cases
Required in all cases
Required in all cases
For bundles, conditional offers, e-Books with 
prices dependent on use
Required for all ZAR prices – see special notes
Required in all cases for different prices 
within a single distribution market

Notes

Notes

Table

Promotion Detail (Block 7)

P.27 Promotional events May be used in accordance with the EDItEUR 
Implementation and Best Practice Guide

Notes Table

Production Detail (Block 8)

P.28 Production manifest Recommended Notes Table

Annex A

Specifying sales and distribution rights, markets 
and prices

Notes

Annex B

Handling of reissues in ONIX 3.0 and 3.1 Notes
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Data Element Notes

ONIX FOR BOOKS DATA ELEMENT NOTES: RELEASE 3.0 AND 3.1

XML DECLARATION AND START TAG

Required � Back to Overview

What you must include

All ONIX for Books messages must begin with an XML declaration and an ONIX start tag.

The XML declaration specifies that this is an XML document and indicates the character set encoding which 
it uses. The preferred character set encoding options are:

a.	 UTF-8, which allows any character to be sent without escaping. As this is the default encoding, no specific 
information need be added to the XML declaration, but it is recommended for clarity that it be included. 
See Example 1 below.

b.	 ISO-8859-1, which allows any character in the ISO Latin-1 set to be sent without escaping, and any other 
character to be sent as an XML numerical character reference. Note that named character entities used in 
previous versions of ONIX are not valid in ONIX 3.0.

c.	 Windows-1252, the Windows Latin character set (which is subtly different from ISO Latin-1 and offers a 
slightly wider range of characters)

The ONIX start tag <ONIXMessage> identifies the XML document as an ONIX Books message. It must 
include a release number attribute, and it should include an optional xmins namespace declaration – PASA 
recommends its inclusion. The start tag must be matched with a closing </ONIXMessage> tag at the end of 
the message file.

Example 1: UTF-8 encoding

<?xml version=”1.0” encoding=”UTF-8”?>
<ONIXMessage release=”3.n” xmlns=”http://ns.editeur.org/onix/3.n/reference”>

where n is the minor version number of the release to which the ONIX file conforms (currently 0 or 1) and 
reference must be replaced by short and ONIXMessage by ONIXmessage if short tags are used.

Example 2: ISO 8859-1 encoding

<?xml version=”1.0” encoding=”ISO-8859-1”?>
<ONIXMessage release=”3.n” xmlns=”http://ns.editeur.org/onix/3.n/reference”>

NOTE. When using ISO 8859-1 as the character encoding, characters that are not to be found in ISO 8859-
1 may be sent as XML numerical character references. An XML character reference may take either of the 
following forms:

a.	 &#n; where n is the unique Unicode character number for character to be sent expressed as a decimal 
value, e.g. &#945; is a Greek small letter alpha
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b.	 &#xn; where n is the unique Unicode character number for the character to be sent expressed as a hexadecimal value,  
e.g. &#x3B1; is a Greek small letter alpha.

The same methods can be used with the Windows-1252 encoding.
Link to Table

  HEADER

H  MESSAGE HEADER

Required � Back to Overview

What you must include

All ONIX for Books messages must include a header with at least the following content:
•	 a <Sender> composite: including the name of the sender organisation. An email address of a contact 

person for queries about the ONIX file is also desirable.
•	 the <SentDateTime>: the date (or better still, the date, time and time zone) when the message was sent.

What you should consider including

<SenderIdentifier>: an identifier for the organisation, for example the organisation’s Standard Address 
Number (SAN), Global Location Number (GLN, particularly useful for international metadata messaging) or 
ISNI (not all publishing organisations yet have an ISNI, but its use is likely to grow in the future).

<MessageNumber>: a sequence number for successive ONIX messages is recommended to allow receivers 
to check for gaps in messages received if they choose to do so. This is especially important if your messages 
are “delta” files containing only changes since the last file was sent, since these must always be processed in 
the order they were created. <MessageNumber> allows the recipient to detect when a message is missed 
(while <SentDateTime> does not).

Example

<Header>
<Sender>

<SenderName>Any Publisher</SenderName>
<ContactName>John Smith</ContactName>
<EmailAddress>smith.j@anypublisher.co.za</EmailAddress>

</Sender>
<MessageNumber>234</MessageNumber>
<SentDateTime>20101110T1335Z</SentDateTime>	 (GMT/UTC timezone)

</Header>

Other elements in the message header

<Addressee> composite: if an ONIX message is generated specifically for a single trading partner, it is 
appropriate to identify the addressee in the header. However, where ONIX files are copied to multiple 
receivers, addressees are omitted.
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The message header allows three types of default value to be specified:
<DefaultLanguageOfText, <DefaultPriceType> and <DefaultCurrencyCode>. However, the EDItEUR 
Implementation and Best Practice Guide strongly recommends that these default values should not be sent, and 
that each ONIX Product record should explicitly specify the language(s) of the text, the price type, and the 
currency in which each price is stated. PASA supports this recommendation. These three default values are 
explicitly deprecated in ONIX 3.1.

Link to Table

  PRODUCT RECORD

P.1  RECORD REFERENCE NUMBER AND NOTIFICATION TYPE

Required � Back to Overview

What you must include

All Product records must include a <RecordReference> that uniquely and permanently identifies the metadata 
record in the context of the ONIX metadata feed. A simple way of making record references globally unique 
is to use the sender’s internet domain name as a prefix to a convenient numbering scheme. Some senders 
reverse the domain name, as in the example below, so that the whole string goes from the broadest element 
to the most specific. Alternatively, use a (type 4) UUID. Some senders use the product’s ISBN as a part or the 
whole of the Record Reference, but this is not recommended.

All Product records must include a <NotificationType> code from ONIX Code List 1. Note that it is 
particularly important to send a Product record at the time of publication usingse code 03 in order to 
confirm the ONIX data is fully up to date at the time of publication. Do not use code 05 to indicate a 
product has gone out of print or which has been abandoned prior to publication – use <PublishingStatus> 
instead (see P.20).

What you should consider including

Other elements in P.1 are not required, but you may consider including Record Source Type, Record Source 
Identifier and Record Source Name, particularly where data recipients might also receive metadata about the 
product from other sources.

Notification type 04 indicates an ONIX 3.0 or 3.1 “block update” – a partial update in which any one or more 
of the eight blocks within the Product record which contains unchanged data may be omitted. In this way, the 
amount of data exchanged between sender and recipient can be minimised: for example when only a price or 
availability code has been modified, only P.1, P.2 and Block 6 need be sent.

Example

<RecordReference>uk.co.anypublisher.0117264</RecordReference>
<NotificationType>03</NotificationType>	 (pre-publication update)

Link to Table



PASA Product Metadata Guidelines

12

P.2  PRODUCT IDENTIFIERS

Required � Back to Overview

What you must include

All Product records must include a 13-digit GTIN (formerly known as an EAN-13); in an instance of the 
<ProductIdentifier> composite in which the <ProductIDType> is code 03. GTIN (“Global Trade Item 
Number”) is the worldwide numbering system administered by GS1 (formerly EAN) and UCC. In ONIX, 
GTINs are always sent as fixed-length 13-digit numbers without spaces, hyphens or punctuation.

For most products in a typical ONIX feed the GTIN-13 is the same number as the ISBN. Stationery and most 
non-book products should have a GTIN-13 that is not also an ISBN (i.e. the GTIN does not begin with 978 
or 979).

Even though the GTIN13 is often the ISBN number, you should include both the GTIN13 and the ISBN13. 
The ISBN13 should be included in a separate instance of the <ProductIdentifier> composite in which the 
<ProductIDType> code is 15. Again, the ISBN should be sent as a fixed-length 13-digit number without 
spaces, hyphens or punctuation.

There may occasionally be circumstances where a product has been assigned both an ISBN and a GTIN13 
that is not an ISBN (which implies it has two GTINs). In such cases, if it is felt necessary to carry each distinct 
numbers in the ONIX Product record, the ISBN should be sent with <ProductIDType> code 15, and the 
“other” GTIN13 should be sent with <ProductIDType> code 03. 

Some data recipients with legacy systems request an ISBN-10 (these were obsoleted in 2007, but a few 
systems still require them). An ISBN-10 can be sent in an instance of the <ProductIdentifier> composite with 
the <ProductIDType> code 02. Note this is not possible with products with an ISBN prefixed 979 (they do 
not, and cannot, have an ISBN-10).

It should never be assumed that the ISBN-10 is the same as the ASIN (Amazon Standard Identification 
Number). If for any reason an ASIN is required in the ONIX, it should be included as a proprietary identifier, 
with an ID Type Name of ‘ASIN’, and it can obviously only be included after Amazon has assigned the ASIN 
to the product.

Example

<ProductIdentifier>
<ProductIDType>03</ProductIDType>		  ISBN sent as GTIN13
<IDValue>9780300117264</IDValue>

</ProductIdentifier>
<ProductIdentifier>

<ProductIDType>15</ProductIDType>		  ISBN explicitly labelled as ISBN13
<IDValue>9780300117264</IDValue>

</ProductIdentifier>
Link to Table
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Data Element Notes

  DESCRIPTIVE DETAIL

P.3  PRODUCT FORM

Required � Back to Overview

What you must include

All Product Records must include a valid <ProductComposition> and <ProductForm> elements. One or 
more repeats of <ProductFormDetail> and of the <ProductFormFeature> composite are expected practice 
wherever applicable.

For physical products, you must use the <Measure> composite to specify the overall dimensions of the product 
(including packaging where applicable), and if possible, the weight, in millimetres and grams, respectively. You 
may also need to include a <ProductPackaging> element, when applicable.

For digital products, <ProductFormDetail> is required in all cases in order to specify the file format in which 
the product is delivered. You should also specify the <PrimaryContentType> (readable text, audio content, 
etc.), and may wish to indicate other content which is included in the product (e.g. graphs and charts) by 
adding one or more instances of <ProductContentType> these elements have relevance for accessibility since 
each content type requires different mitigations to make it accessible to all readers.

<CountryOfManufacture> is required for all products. It is important for items traded across borders and 
whenever ONIX metadata will be used to support international distribution.

What you should consider including

For digital products, you can use the <EpubTechnicalProtection> element and the <EpubUsageConstraint> 
and <EpubLicense> composites to specify whether the product has DRM, and what usage limits  
are permitted, though these details are sometimes omitted where they are handled as part of the  
contract between publisher and reseller. However, for Open Access products, the <EpubLicense> 
composite must be used to link to the relevant license that governs use and reuse of the content. For 
further details, see EDItEUR’s Describing Open Access monographs in ONIX 3.0 and 3.1 application note 
(DOI:10.4400/sbuj).

For physical products, the dimensions and particularly the filled weight of printer’s cartons can be useful 
if they are known. The <MapScale> element is expected when applicable. If the product is expected to be 
exported to the US, all <Measure> composites should be repeated using inches and ounces.

The <ProductFormFeature> composite is used in the US, UK and EU for certain children’s products to 
provide information on choking and other hazards which is mandated under consumer protection laws. 

If a product is described as using FSC-certified or similar paper, then be sure that this applies to all 
impressions of the product, not just the first or current or next impression, as otherwise it could affect a 
publisher’s FSC audit. Alternatively, if the type of paper is changed for a second or subsequent impression, a 
judiciously-timed post-publication update – with the inclusion of a Latest reprint date and number in P.20 –  
is recommended. 
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The <CountryOfManufacture> data element and <ProductClassification> composite haves recently become 
increasingly important for items which are traded across borders. Their inclusion is recommended whenever 
ONIX metadata will be used to support international distribution.

The <ProductClassification> composite should be used to specify the commodity codes (‘tariff codes’, 
‘customs codes’) relevant to international shippers (e.g. the EU’s TARIC or the US’s HTS schemes or – at 
minimum – the World Customs Organization’s baseline Harmonized System). Consider including the schemes 
for each major export market, in addition to HMRC’s own commodity codes (8-digits for exports, 10-digits 
for products imported into the UK).

Finally, you may occasionally want to use the <ProductFormDescription> or <TradeCategory> elements to 
carry important information about the product that does not fit into the various fields listed above.

Example 1

<ProductComposition>00</ProductComposition>			   (single-item retail product)
<ProductForm>BB</ProductForm>					    (hardback book)
<ProductFormDetail>B506</ProductFormDetail>			   (with ribbon markers)

Example 2

<ProductComposition>00</ProductComposition>			   (single-item retail product)
<ProductForm>ED</ProductForm>					    (digital download)
<ProductFormDetail>E101</ProductFormDetail>			   (.epub format)
<ProductFormDetail>E201</ProductFormDetail>	 	 	 (fixed format)
<ProductFormFeature>

<ProductFormFeatureType>09</ProductFormFeatureType>	 (conforms to EPUB Accessibility
<ProductFormFeatureValue>02</ProductFormFeatureValue>	 Specification at WCAG Level A)

</ProductFormFeature>
<PrimaryContentType>10</PrimaryContentType>			   (readable text)
<ProductContentType>19</ProductContentType>	 	 	 (figures, diagrams, graphs, charts)

Example 3

<ProductComposition>10</ProductComposition>			   (multiple-item retail product)
<ProductForm>SC</ProductForm>					    (slip-cased set)
									         (requires <ProductPart>

Example 4

<ProductFormFeature>
<ProductFormFeatureType>50</ProductFormFeatureType>	 (EUDR Due diligence Statement
<ProductFormFeatureValue>24FRXVV3VOS991</ProductFormFeatureValue>   document ref)
</ProductFormFeature>

Link to Table
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P.4  PRODUCT PARTS

Required � Back to Overview

What you must include

For certain codes in <ProductForm> that specify multiple-item or multiple-component products, the number 
and type of pieces must be specified. In ONIX 3.0 and 3.1, this must be done by using the <ProductPart> 
composite. Each of the product parts are specified in one or more repeats of <ProductPart>.The composite 
may be used in either of two ways:

•	 If a product part is identified by its own GTIN or ISBN (and whether or not is it commercially available as a 
solus product), there must be a separate instance of the <ProductPart> composite for that part, specifying 
the GTIN or ISBN, the product form, and the number of copies (even if this is “1”). See Example 1.

•	 For product parts which are not separately identified, there must be an instance of the <ProductPart> 
for each different form (e.g. book, CD, DVD, toy etc) which is included in the product, specifying the 
product form and the number of pieces of that form (even if this is “1”). See Example 2.

What you should consider including

If you wish to indicate that one particular product part is regarded as primary within the product, with other 
parts regarded as ancillary to it, you may do so by including a <PrimaryPart/> empty element. 

Other important features of each Product part can be specified with <ProductFormDetail> and 
<ProductFormFeature>, and where relevant <Measure> and <ProductPackaging>, each within the <ProductPart> 
composite – see notes on their use in P.3, on previous pages.

Example 1

<ProductPart>
<ProductIdentifier>

<ProductIDType>03</ProductIDType>		  (ISBN as GTIN-13)
<IDValue>9781843543220</IDValue>

</ProductIdentifier>	 	 (also add ISBN as IDType 15 if destined for the US)
<ProductForm>BC</ProductForm>			   (paperback/softback book)
<NumberOfCopies>1</NumberOfCopies>

</ProductPart>

Example 2

<ProductPart>
<ProductForm>VI</ProductForm>	 	 (DVD video, not separately identified)
<NumberOfItemsOfThisForm>2</NumberOfItemsOfThisForm>

</ProductPart>

Other elements in P.4

A <CountryOfManufacture> element is provided at product part level in cases where different parts of a 
multiple-item or multiple-component product were manufactured in different countries.

Link to Table
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P.5  COLLECTION

Required � Back to Overview

What you must include

When a product is part of a publisher’s collection (typically termed a ‘set’ or a ‘series’), the collection title must 
be included. However, in ONIX 3.0 and 3.1, there are two ways of doing this. If the collection title is a necessary 
part of the overall title, (i.e. the product title alone is not sufficiently distinctive) it is sent in P.6, and not in P.5. If 
the collection title is not a necessary part of the product title, it is sent in P.5. This approach avoids the problem 
which arose in previous ONIX releases, where it was often necessary to duplicate the collection title (but note 
that to make proper use of the facility, the publisher’s internal systems must be able to identify whether or not 
a collection title is a necessary part of the distinctive titles of the products in the collection). For more details 
of the handling of collections in ONIX 3.0, see the EDItEUR  Guideline: How to describe sets, series and multiple- 
item products in ONIX 3, and EDItEUR’s pre-recorded webinars on Collections in ONIX 3.0 and 3.1.

Any record which does not belong to a collection, and therefore does not have either a <Collection> composite 
or a collection title in P.6, must carry the empty element <NoCollection/>. If the collection has an identifier, such 
as an ISSN for a monographic series, it should be sent as an instance of the <CollectionIdentifier> composite.

What you should consider including
If the collection has an identifier, such as an ISSN for a monographic series or a publisher’s own proprietary 
identifier, it should be sent as an instance of the <CollectionIdentifier> composite (nested inside <Collection>, 
even if the collection title is elsewhere).

For collections with a complex structure – for example a collection with three sub-collections, each including 
numbered titles – a <CollectionSequence> (with a Collection sequence type code 02 and the relevant 
Collection sequence number) is valuable to make the structure of the numbering explicit. The third title in 
the second subcollection would have a Collection Sequence Number of “2.3”.

For collections with a regular publication frequency (quarterly, annually etc), <CollectionFrequency> can be 
used (in ONIX 3.1 only).

Some products, particularly branded children’s books may carry a ‘master brand’ that is also used for products 
other than books (for example, Barbie™️). This master branding can also be specified within <Collection> (or 
if appropriate, in P.6).

Example

<Collection>
<CollectionType>01</CollectionType>			   (publisher collection)
<TitleDetail>

<TitleType>01</TitleType>				    (distinctive title)
<TitleElement>

<TitleElementLevel>02</TitleElementLevel>	 (collection level)
<NoPrefix/>
<TitleWithoutPrefix>Penguin Modern Classics</TitleWithoutPrefix>

</TitleElement>
</TitleDetail>

</Collection>
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Other elements in P.5

<CollectionSequence> can also be used to confirm the sequence of products in various alternative orders –  
narrative order, publication order, original publication order, suggested reading order – can be listed in 
addition to the order of any numbering.

Link to Table

P.6  TITLE

Required � Back to Overview

What you must include

Every record must carry a product title. In ONIX 3.0 and 3.1, the <TitleDetail> composite allows each element 
of a complex title to be entered in a structured way, so that if a collection title is a necessary part of the 
product title, as in Example 2, it is identified as such rather than being sent as part of a single title text string.

Note the use of <TitleElementLevel> to differentiate between book and collection titles. Within <TitleDetail>, 
each element of the title has a <TitleElement> composite, and that element is assigned a <TitleElementLevel> –  
code 01 for elements of the title that are unique to the product and code 02 for elements that belong to the 
collection as a whole.

Title prefixes such as “A” or “The” must be provided in the <TitlePrefix> element, and the remainder of the 
title text in <TitleWithoutPrefix>. If there is no prefix, use <NoPrefix/> and <TitleWithoutPrefix>. Use of 
the <TitleText> element (which combines the prefix and the remainder of the title into a single field that 
cannot easily be alphabetised) is discouraged in ONIX 3.0 and formally deprecated in ONIX 3.1 – is only 
acceptable with legacy systems that cannot separate any prefix.

The <Subtitle> element must (and must only) be used for subtitles as listed on the product’s title page. Use 
of <Subtitle> to carry marketing messages is strongly discouraged by BIC, BISG and others. For promotional 
messages, including those that may appear on the cover but not on the title page, use Promotional headline 
or Cover line (see P.14).

What you should consider including
Elements of the title such as years (e.g. on annual publications) or ordinal numbers within an ordered collection 
or a multi-volume work should be included within the <YearOfAnnual> and <PartNumber> data elements. 
Collections may be structured to include sub-collections, with appropriate <TitleElement> composites at 
element level code 03.

Example 1

<TitleDetail>
<TitleType>01</TitleType>		  (distinctive title)
<TitleElement>

<TitleElementLevel>01</TitleElementLevel>
<NoPrefix/>	 	 	 (product level)
< TitleWithoutPrefix >Creation</TitleWithoutPrefix>
<Subtitle>Artists, Gods and Origins</Subtitle>

</TitleElement>
</TitleDetail>
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Example 2

<TitleDetail>
<TitleType>01</TitleType>				    (distinctive title)
<TitleElement>

<TitleElementLevel>02</TitleElementLevel>
<NoPrefix/>	 	 	 	 	 (collection level)
<TitleWithoutPrefix>Granta</TitleWithoutPrefix>

</TitleElement>
<TitleElement>

<TitleElementLevel>01</TitleElementLevel>	 (product level)
<PartNumber>104</PartNumber>
<NoPrefix/>
<TitleWithoutPrefix>Fathers</TitleWithoutPrefix>

</TitleElement>
</TitleDetail>

(note that <PartNumber> is at product level – it cannot be used at collection level)

Link to Table

P.7  AUTHORSHIP

Required � Back to Overview

What you must include

All product records must include either one or more instances of the <Contributor> composite or an empty 
element <NoContributor/> to indicate that no contributors are named. 

Recommended practice is that all contributors, personal or corporate, that are named on the title page of a 
book, or with equivalent prominence on a non-book product, should be included in the ONIX record. Each 
is represented by a separate instance of the <Contributor> composite.

Each instance of the <Contributor> composite must include:
•	 a contributor role from Code List 17 (repeatable if the contributor has two or more roles such as 

‘written and illustrated by’)
•	 a personal or corporate name, or an <UnnamedPersons> element

The recommended method of sending a personal name is by breaking it down into the component elements 
that are represented by fields P.7.11 to P.7.18, as shown in the simple examples below. It is common practice 
to send <PersonName> and <PersonNameInverted> in addition to the component elements, as shown in 
the second example. 

The name sent as the contributor’s primary name should be the one shown as the product’s primary name, 
even if it is known to be a pseudonym.
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What you should consider including

Author biographical notes should be included wherever applicable. These can be sent either in P.7, where an 
individual note may be linked with each contributor’s name, or in P.14 as a single combined note covering all 
contributors.

The <Contributor> composite has a <NameIdentifier> element, which should typically be used to carry the 
ISNI (International Standard Name Identifier, see https://isni.org). ISNIs should be specified as 16 digits (the last 
‘digit’ may be “X”) without spaces or punctuation. For academic and scholarly works, an ORCID identifier 
may be equally valuable (specified in the same way as an ISNI). However, in the absence of both ISNI and 
ORCID, it is still helpful to include a proprietary identifier for the contributor whenever one is available.

For academic, professional and scholarly works, a <ProfessionalAffiliation> should be considered, together 
with an <AffiliationIdentifier> such as a ROR (see https://ror.org).

Where there are multiple contributors, and the order of precedence is important, a <SequenceNumber> 
should be included to make that order explicit. This is particularly vital with academic and professional titles, 
but is strongly recommended for all multiple-contributor titles.

Example 1

<Contributor>
<SequenceNumber>1</SequenceNumber>
<ContributorRole>A01</ContributorRole>	 (author)
<PersonName>William Strunk, Jr.</PersonName>
<PersonNameInverted>Strunk, William, Jr.</PersonNameInverted>
<NamesBeforeKey>William</NamesBeforeKey>
<KeyNames>Strunk</KeyNames>
<SuffixToKey>Jr.<SuffixToKey>

</Contributor>

Example 2

<Contributor>
<SequenceNumber>1</SequenceNumber>
<NameIdentifier>

<NameIDType>16</NameIDType>			   (Nelson Mandela’s ISNI)
<IDValue 0000000121447715 </IDValue>

</NameIdentifier>
<ContributorRole>A01</ContributorRole>		  (by [Author])
<PersonName>Nelson Mandela</PersonName>
<PersonNameInverted> Mandela, Nelson</PersonNameInverted>
<NamesBeforeKey>Nelson</NamesBeforeKey>
<KeyNames>Mandela</KeyNames>
<BiographicalNote>Nelson Mandela was a South African anti-apartheid activist, politician, 
and statesman who served as the first president of South Africa from 1994 to 1999. He was the 
country’s first black head of state and the first elected in a fully representative democratic election.  
</BiographicalNote>

</Contributor>
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Other elements in P.7

Group P.7 includes a number of other elements whose inclusion is optional, e.g. <AlternativeName> for a 
name other than the primary name of the contributor (e.g. the real name of a pseudonymous contributor, 
where known), and for a contributor’s links to a particular place (e.g. where they reside, where they grew up 
or where they are a citizen – this can be used for ‘local author’ promotions). Birth and death dates are useful to 
library catalogers, but are not generally provided for trade books. Where the contributor maintains a personal 
website or social media account, <Website> may be used to provide a link. See the table for more details.

For products that incorporate content created using AI – for example audiobooks with synthetic voices, 
or illustrations where AI assistance has been used, see EDItEUR’s application note on Aspects of AI in ONIX 
(DOI:10.4400/sfar).

Link to Table

P.8  EVENT (FORMERLY CONFERENCE)

Recommended � Back to Overview

This section of the ONIX Product record is entirely optional and is intended for academic and professional 
publishers whose products include conference proceedings, or for other publications linked to specific events 
such as trade expositions, sporting championships, art exhibitions etc. In such cases, it allows details of the 
event to be done in a structured form. Some receivers of ONIX data may ignore it. However, where an ONIX 
data feed is used to derive library catalogue records, this information may be considered important.

Example

<Event>
<EventRole>01</EventRole>			   (conference)
<EventName >International Conference on Climate Change</EventName>
<EventAcronym>ICCC2009</EventAcronym>
<EventNumber>2</EventNumber>
<EventDate>2015113020151215</EventDate 	 (30 November–15 December 2015)>
<EventPlace>Johannesburg, South Africa</EventPlace>

</Event>
Link to Table

P.9  EDITION

Required � Back to Overview

What you must include

An edition number and/or edition statement should be included whenever applicable. Every record must include 
either (a) one or more of the three elements <EditionType>, <EditionNumber> and <EditionStatement>, as 
applicable; or (b) the empty element <NoEdition/> to give a positive indication that the product has no edition 
detail.

The edition types ABR, ADP and UBR (abridged, adapted and unabridged) are particularly important with both 
physical and digital audio products, because of the long history of abridged audio and dramatized adaptations.
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For some digital products, the DGO (digital original) edition type may be appropriate, to specify it was 
originally published as a digital exclusive, though note that this does not imply it remains a digital exclusive (i.e. 
DGO means digital original, not digital only). 

Example

<EditionType>LTE</EditionType>	 	 	 (large print edition)
<EditionNumber>2</EditionNumber>

Other elements in P.9

The <ReligiousText> composite is applicable only for publishers specialising in Bibles and other religious texts.

Link to Table

P.10  LANGUAGE

Required � Back to Overview

What you must include

The language of the text of a product must always be specified.

What you should consider including

If the product is bilingual, or a text translated from another language, the original language should be specified, 
as in Example 2. Where the product is for language teaching, the target language of any instruction (the 
language the product aims to teach, as distinct from the language the product is in) is valuable. The book Ingles 
para latinos may be largely in Spanish, and the target language is English. These, and bilingual or translated texts 
would normally have two repeats of <Language> 

Example 1

<Language>
<LanguageRole>01</LanguageRole>	 	 (language of text)
<LanguageCode>xho</LanguageCode>	 (isiXhosa)

</Language>

Example 2

<Language>
<LanguageRole>01</LanguageRole>	 	 (language of text in the product) 
<LanguageCode>eng</LanguageCode>	 (English)

</Language><Language>
<LanguageRole>02</LanguageRole>	 	 (original language of translated text)
<LanguageCode>afr</LanguageCode>	 	 Afrikaans)

</Language>

Other elements in P.10

A <CountryCode> element may be used to specify when the language is a variant specific to a particular 
country. This is most likely to apply to texts used for language teaching, e.g. for American English or South Africa 
(isiXhosa/Afrikaans).
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A <ScriptCode> element was added in ONIX 3.0 for languages which may be written in two or more 
different scripts.

Link to Table

P.11  EXTENTS AND OTHER CONTENT

Required � Back to Overview

What you must include

For printed books, the number of pages must be sent as an instance of the <Extent> composite. For other products 
where a different form of extent applies (e.g. the playing time of an audiobook), it is good practice to include it.

Include details of illustrations and ancillary content when applicable. They may be sent either as a free text 
<IllustrationsNote>, or in a structured and encoded form using the <AncillaryContent> composite, as shown 
in the two examples. EDItEUR recommends using <AncillaryContent>.

For digital products, <PrimaryContent> and <ProductContent> in P.3 should be sent – as well as listing the media 
types (text, audio, video and so on) incorporated within the product, they have implications for accessibility – 
but use of <PrimaryContent> and <ProductContent> does not replace use of <AncillaryContent>. The are 
additional to <AncillaryContent>.

What you should consider including

For non-fiction, academic and scholarly titles, a more granular approach to the extent may be valuable, where 
the extent of the front matter, back matter and any insert such as a plate section can be listed separately from 
the extent of the main body of the book.

Example 1

<Extent>
<ExtentType>05</ExtentType>				   (total numbered pages)
<ExtentValue>264</ExtentValue>
<ExtentUnit>03</ExtentUnit>				    (pages)

</Extent>
<IllustrationsNote>With 10 coloured and 32 black-and-white illustrations</IllustrationsNote>

Example 2

<Extent>
<ExtentType>05</ExtentType>				   (total [of roman and arabic])
<ExtentValue>264</ExtentValue>
<ExtentUnit>03</ExtentUnit>				    (pages)

</Extent>
<AncillaryContent>

<AncillaryContentType>02</AncillaryContentType>	 (colour illustrations)
<Number>10</Number>

</AncillaryContent>
<AncillaryContent>

<AncillaryContentType>01</AncillaryContentType>	 (b&w illustrations)
<Number>32</Number>

</AncillaryContent>
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Example 3

<Extent>
<ExtentType>09</ExtentType>				   (duration)
<ExtentValue>365</ExtentValue>
<ExtentUnit>05</ExtentUnit>				    (minutes)

</Extent>
Link to Table

P.12  SUBJECT

Required � Back to Overview

What you must include

A main subject expressed as a Thema subject category to an adequate degree of detail, as in the Example 
below. It is not sufficient to provide a ‘top level’ code such as F (Fiction). More detailed Thema subject 
categories and qualifiers are expected when applicable. Follow the Thema ‘golden rules’.See:

https://www.editeur.org/151/Thema/ and https://ns.editeur.org/thema/en

When supplying more than one subject category from a scheme such as Thema, one (only) must be flagged 
with the empty <MainSubject/> tag. With Thema, it is very unusual to require more than three or four 
categories to characterise the subject of a book, and often just one or two categories are enough. Thema 
qualifiers may also be used to refine or add nuance to the subject categories – for example to narrow down 
the period for a history book or provide a geographical location for a travel guide or the action of a novel. 
Since subject categories schemes like Thema imply a book is for adults, for education or for children, ensure 
there is consistency with the supplied <Audience>.

More detailed Thema subject categories are recommended when applicable. For children’s books Thema 
interest age / special interest qualifier are recommended if the audience code in P.12.1 = 02 or 03. 

What you should consider including

Thema subject categories are increasingly recognised in other international markets, including many European 
countries such as Germany, France and Spain, and in Australia, New Zealand, South Africa and elsewhere. 
However, if you are supplying ONIX data which will be used in the USA and Canada market, you may want 
to include BISAC subject headings in addition to Thema categories. The BISAC subject scheme is the primary 
scheme used in the US, and is used alongside Thema in Canada.When using BISAC, Thema and other schemes, 
be aware these are versioned (BISAC is revised annually, and is not always backward-compatible; Thema is 
revised biennially), so include a <SubjectSchemeVersion> where appropriate.

For biographies or other works in which a person or named organization (real or fictitious) is an important 
aspect of the subject of the book, you may wish to include the <NameAsSubject> composite. The format in 
which names are sent is identical to that used for authors and other contributors.

The EDItEUR Implementation and Best Practice Guide also suggests the use of keywords for more specific 
subject attributes, to boost discoverability by including likely search terms and key ‘terms of art’ for non-
fiction titles. Use a single semicolon-separated list of terms your customers are likely to search for. The useful 
limit on keywords is about 350 characters. Avoid generic terms like ‘gifts’ or ‘cats’, and avoid repeating terms 
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that are included elsewhere in the structured metadata (i.e. words in the title, contributor names, or terms 
that duplicate the Thema or BISAC subject headings need not be repeated as keywords). See Example 3.

Example 1

<Subject>
<MainSubject/>
<SubjectSchemeIdentifier>93</SubjectSchemeIdentifier>	 (Thema subject category)
<SubjectSchemeVersion>1.5</SubjectSchemeVersion>		 (the latest version)
<SubjectCode>WM</SubjectCode>	 	 	 	 (gardening)

</Subject>

Example 2

<Subject>
<SubjectSchemeIdentifier>99</SubjectSchemeIdentifier>	 (Thema reading age qualifier)
<SubjectSchemeVersion>1.5</SubjectSchemeVersion>		 (version 1.5)
<SubjectCode>5AH</SubjectCode>				    (from 7 years – though)

</Subject>				�     more detailed age ranging should be given in <Audience>)
<Subject>

<SubjectSchemeIdentifier>21</SubjectSchemeIdentifier>	 (BIC CBMC)
<SubjectSchemeVersion>1</SubjectSchemeVersion>		  (version 1)
<SubjectCode>D3N79</SubjectCode>

</Subject>

Example 3

<Subject>
<SubjectSchemeIdentifier>20</SubjectSchemeIdentifier>	 (list of keywords)
<SubjectHeadingText>flowers; growing vegetables; gardens</SubjectHeadingText>

</Subject>
Link to Table

P.13  AUDIENCE

Required � Back to Overview

What you must include

You must include an audience code from ONIX Code List 28 for all titles. This should be sent as an instance 
of the <Audience> composite.

Where a book is suitable for multiple audiences (e.g. teens and adults), use two or more instances of 
<Audience>, and in ONIX 3.1, one may be flagged with <MainAudience/> if applicable.

What you should consider including

For books aimed at the adult audience, consider including an ONIX Adult audience rating in a separate 
instance of <Audience>. This can be used to warn booksellers and readers of the most egregious instances 
of sexual, violent or other potentially offensive content, or to specify the content has been rated as unlikely 
to cause any offence.
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For children’s books, the <AudienceRange> composite should be used to specify lower and (where appropriate) 
upper age limits of both interest age and reading age. This can highlight so-called high-low titles (where the 
interest age is higher than the reading age) which are invaluable for reluctant and emergent readers. Avoid 
over-broad ranges – ages 3–15 is never realistic – and interest/reading age ranges should usually be quite 
narrow for younger children.

Example 1

<Audience>
<AudienceCodeType>01</AudienceCodeType>			   (ONIX audience code)
<AudienceCodeValue>05</AudienceCodeValue>		  (college/higher education)

</Audience>

Example 2

<Audience>
<AudienceCodeType>01</AudienceCodeType>			   (ONIX audience code)
<AudienceCodeValue>02</AudienceCodeValue>		  (children)

</Audience>
<AudienceRange>

<AudienceRangeQualifier>18</AudienceRangeQualifier>	 (reading age, in years)
<AudienceRangePrecision>03</AudienceRangePrecision>	 (from)
<AudienceRangeValue>6</AudienceRangeValue>
<AudienceRangePrecision>04</AudienceRangePrecision>	 (to)
<AudienceRangeValue>9</AudienceRangeValue>

</AudienceRange>

Other elements in P.13

The <Complexity> composite can be used to specify formal measures of readability or text levelling, for 
example the UCL Institute of Education’s Reading Recovery levels or its coloured Book Bands), which can be 
valuable for educational titles such as reading schemes.

Coded age guidance is preferred, and the <AudienceRange> composite should be used for a target age range 
only when required for specialist applications, e.g. for texts intended for language teaching or the teaching of 
reading to mature learners.

Link to Table

  COLLATERAL DETAIL

P.14  DESCRIPTIONS AND OTHER SUPPORTING TEXT

Required � Back to Overview

What you must include

You must include at least one instance of the <TextContent> composite, carrying either a short description 
(Text type code 02, with maximum length 350 characters) or a longer description (Text type code 03, with 
no particular length limit) of the product. It is good practice to provide both. 
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Note that supporting text of the same Text type may be intended for different audiences – for example a 
short description aimed at consumers (Content audience codes 00 or 03) is distinct from a short description 
aimed at members of the book trade (Content audience code 02). Within the <TextContent> composite, 
<TextType>, <ContentAudience> and the <Text> elements are mandatory.

What you should consider including

ONIX Code List 153 (Text type) supports an extensive range of optional content, such as tables of contents 
and review quotes, up to excerpts from the text of the product itself. It is also possible to send different 
descriptions for different audiences, for example librarians, teachers, or the book trade.

Reviews should be sent one per repeat of <TextContent>, not joined together into a single instance, and the 
names of the review author and source publication should be specified in <TextAuthor> and <SourceTitle>. 
Where there are multiple reviews in ONIX 3.1 (or multiples of any type of supporting text), they can be 
prioritised with <SequenceNumber>.

A ‘promotional headline’ can be sent (Text type code 10): this is strongly preferred to including any promotional 
text in the title or subtitle (see P.6). For open access products, presence of an Open access statement (Text 
type code 20) is critical, as it acts as a flag to indicate ‘this is OA’. (while P.3 specifies the exact license).

If you have multiple contributors, you can send a combined biographical note for the group of contributors 
as a whole, as another instance of <TextContent> (this is particularly valuable if you are unable to include 
individual contributor biographies in P.7). But note that <TextContent> should not be used for biographies 
of single contributors.

For text with multiple paragraphs, bulleted or numbered lists, or for styled text (bold, italic and so on) in 
<Text>, XHTML or HTML tags can be included within the descriptive text. Refer to the EDItEUR Specification 
and Guide for details, but EDItEUR’s preferred method is to use textformat=”05” (without CDATA or 
escaping). EDItEUR recommends only a limited set of HTML or XHTML markup tags: <p>, <br/> (just <br> is 
preferred in HTML), <b>, <strong>, <i>, <em>, <cite>, <ul>, <ol>, <li>, <sub>, <sup>, <dl>, <dt>, <dd>. Poor 
HTML or XHTML markup is a common source of problems for recipients. For further details, see EDItEUR’s 
application note on Embedding HTML markup in ONIX (DOI:10.4400/mxag)

Example 1 – short and long descriptions, promotional headline, plus a review, with  
plain text

<TextContent>
<TextType>10</TextType>					     (promotional headline)
<ContentAudience>03</ContentAudience>			   (end customers)
<Text>In maximus purus ex, ac elementum diam facilisis id. Vestibulum!</Text>

</TextContent>
<TextContent>

<TextType>02</TextType>					     (short description)
<ContentAudience>00</ContentAudience>			   (for an unrestricted audience)
<Text>Liber populo regione ei pro, mea no habeo petentium complectitur. No his habeo perfecto 
dignissim, et melius accommodare comprehensam pro, eum quem quod dissentias an. Minim inermis 
sapientem cu vel, eros virtute takimata ad vix, ei legimus eleifend nec.</Text>

</TextContent>
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<TextContent>
<TextType>03</TextType>					     (long description)
<ContentAudience>00</ContentAudience>			   (unrestricted)
<Text>Lorem ipsum an mentitum forensibus eum. Altera utroque consectetuer ne sea, amet vide 
adipiscing ut mea, cu nec illud vivendo salutatus. Et quaeque pertinacia vis, summo semper … 
prima, no delicata gubergren voluptatum mea, iudico euripidis voluptatum an vim. Te eos sanctus 
consulatu consequat, et eos salutandi persecuti interesset, mei nihil impetus accommodare in. 
</Text>

</TextContent>
<TextContent>

<TextType>06</TextType>					     (review)
<ContentAudience>00</ContentAudience>			   (unrestricted)
<Text>“a wonderful tale, beautifully told”</Text>
<TextAuthor>Beatrice Johnson-Williams</TextAuthor>
<SourceTitle>Pocklington Weekly Gazette</SourceTitle>

</TextContent>

Note in this example, because there is no markup, the <Text> element is limited to a single paragraph of text.

Example 2 – long description with paragraphs indicated by XHTML tags

<TextContent>
<TextType>03</TextType>
<ContentAudience>00</ContentAudience>
<Text textformat=”05”><p>Lorem ipsum an mentitum forensibus eum. Altera utroque consectetuer 
ne sea, amet … quaeque pertinacia vis, <em>summo semper</em> adolescens vix ei.</p><p> Vel 
iriure nominati adipiscing an, ei omnis virtute voluptatum est. Sed id congue dicant omittam, mel
… et dictas veritus, pro velit congue gubergren cu.</p></Text>

</TextContent>

Other elements in P.14

If text is intended for use only during a specified time period, the <ContentDate> composite can be used 
to specify “from” and “to” dates. Where the text is an extract from a full text that’s available online (e.g. a 
review snippet), <TextSourceLink> can be used to identify the source. Geographically-targeted descriptions 
for different markets can be incorporated using the <Territory> composite.

Link to Table

P.15  CITED CONTENT

Recommended � Back to Overview

What you should consider including

It supports references to bestseller lists, full text of reviews, and other media mentions. The example shows 
a reference to a New York Times bestseller list.
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Example

<CitedContent>
<CitedContentType>02</CitedContentType>
<SourceType>01</SourceType>
<SourceTitle>New York Times</SourceTitle>
<ListName>New York Times Children’s Books Bestseller List</SourceTitle>
<PositionOnList>2</PositionOnList>
<ContentDate>

<ContentDateRole>01<ContentDateRole>
<Date dateformat=”00”>20100220</Date>

</ContentDate>
</CitedContent>

Link to Table

P.16  SUPPORTING RESOURCES

Required � Back to Overview

What you must include

You must include at least one instance of the <SupportingResource> composite, carrying a link to a front 
cover image (for books), or an equivalent product image for non-book items.

Within <SupportingResource>, <ResourceContentType> (front cover, author photo, sample content etc), 
<ContentAudience>, <ResourceMode> (image, audio file, etc) and at least one <ResourceVersion> are mandatory. 
<ResourceVersion> must include <ResourceForm> (downloadable, linkable etc) and either the filename or a URL 
for the supporting resource in <ResourceLink>. Inclusion of a URL implies the ONIX recipient should obtain the 
supporting resource version from that URL. Inclusion of a filename implies the resource will be sent to the recipient 
by the sender of the ONIX data.

What you should consider including

ONIX Code List 158 (resource content type) supports an extensive range of optional content, and the 
structure of the composite is deliberately generalised to enable new content types and new features of the 
resource to be added, in the expectation that publishers and retailers will make increasing use of a variety of 
online media resources to promote sales.

Valuable resources include sample text and audio content or sample pages/spreads – the latter particularly for 
illustrated children’s material – 3D product photos, and photos of the contributor(s).

Note that resources of the same content type may be intended for different audiences, though this is much 
less likely to be used here than in P.14. Resources might also be marked (using <ContentDate>) as only ‘use 
from’ or only ‘use until’.

There may sometimes be more than one version of a resource – for example, a sample chapter as both mp3 
and WAV audio, or small and large versions of the front cover. These are provided in separate instances of 
<ResourceVersion> and can be differentiated based on attributes listed in <ResourceFeature>.
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Example

<SupportingResource>
<ResourceContentType>01</ResourceContentType>	 (front cover)

<ContentAudience>00</ContentAudience>			  (for unrestricted audience)
<ResourceMode>03</ResourceMode>	 (image)
<ResourceVersion>

<ResourceForm>02</ResourceForm>	 	 (downloadable file)
<ResourceVersionFeature>

<ResourceVersionFeatureType>01</ResourceVersionFeatureType>
<FeatureValue>15</FeatureValue>		  (jpeg)

</ResourceVersionFeature>
<ResourceVersionFeature>

<ResourceVersionFeatureType>03</ResourceVersionFeatureType>
<FeatureValue>100</FeatureValue>		  (width 100 pixels)

</ResourceVersionFeature>
<ResourceLink>http://www.publisher.co.uk/covers/xxxxxxxxxxxxxxxx.jpg<ResourceLink>

</ResourceVersion>
</SupportingResource>

Link to Table

P.17  PRIZES

Recommended � Back to Overview

The prize composite is an optional element which may be used to specify a prize which was won by the work, 
which is manifested in a product, or for which it was short-listed or commended. It can also encompass prizes 
won by the product itself (such as awards for production quality).

Note that prizes won by the author for a body of work rather than an individual work (e.g. the Nobel Literature 
Prize) should be listed within P.7.

What you should consider including

Using ONIX 3.1, multiple prizes may be prioritized using <SequenceNumber>, the name of the Awarding 
body or committee may be provided, and a <PrizeIdentifier> may be used to remove ambiguity when a prize 
changes name (e.g. due to a change of sponsorship).

Example

<Prize>
<PrizeName>Man Booker</PrizeName>
<PrizeYear>2009</PrizeYear>
<PrizeCode>04<PrizeCode>			   (short-listed)

</Prize>

Link to Table
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P.18  CONTENT ITEMS

Recommended � Back to Overview

The content item block was originally introduced in ONIX to enable items in a contents list to be described 
in a fully structured way. In practice, senders and receivers of ONIX feeds have generally preferred to 
handle simple tables of contents as text sent (with appropriate markup) in the <TextContent> composite 
(P.14). However, it is acceptable to use P.18 <ContentItem>, in accordance with EDItEUR ONIX for 
Books Implementation and Best Practice Guide, to describe books in an omnibus or chapters in a book 
(e.g. for scholarly contributed volumes and conference proceedings, where the authorship of individual 
content items is important), and as a structured way of providing tables of content and other chapter-
specific metadata including per-chapter descriptive text (e.g. chapter abstracts), identifiers (e.g. DOIs 
provided for each chapter) or licensing (e.g. ‘hybrid’ open access, where some chapters are open and 
others ‘closed’).

Its other common use is to provide chapter-level metadata for digital audiobook products, where audio 
platforms increasingly require precise timings for each chapter to enable navigation within downloadable 
or streamed content in audio apps (e.g. Chapter 5 begins at 2 hours 31 minutes and 12 seconds from the 
start).

Example

<ContentItem>
<LevelSequenceNumber>3</LevelSequenceNumber>	 (third content item)
<AVItem>

<AVItemType>03</AVItemType>			   (item is body matter)
<TimeRun>

<StartTime>0001324</StartTime>		  (starts at 13mins, 24secs)
</TimeRun>
<AVDuration>000282150</AVDuration>		  (28 mins, 21.5 seconds long)

</AVItem>
<TitleDetail>

<TitleType>01</TitleType>
<TitleElement>

<TitleElementLevel>04</TitleElementLevel>	 (chapter title)
<PartNumber>Chapter 1</PartNumber>
<TitlePrefix>The</TitlePrefix>
<TitleWithoutPrefix>prehistory of language</TitleWithoutPrefix>

</TitleElement>
</TitleDetail>

</ContentItem>

Note that the chapter timings are always measured from the beginning of the product, and are independent 
of the way multiple files are used for delivery of the product. In the example, Chapter 1 begins at 13 mins,  
24 seconds (centisecond precision is available if required). This may be within an mp3 file rather than necessarily 
being the beginning of a particular file, and the chapter as a whole might potentially even span more than a 
single file.

Link to Table
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  PUBLISHING DETAIL

P.19  PUBLISHER

Required � Back to Overview

What you must include

You must include the imprint, publisher name, city of publication and country of publication.

What you should consider including

For co-published products, a co-publisher can be named in another instance of the <Publisher> composite 
(and in such cases, any distinct co-publisher ISBN should be included in P.2). Similarly, for products published 
on behalf of or in association with another body, or for Open Access funding providers, that body or funding 
provider can be named with an appropriate role code from List 45. 

For academic and scholarly digital publications which are lodged in a publisher or third party long-term 
preservation archive such as CLOCKSS or PORTICO, <Website> should be used to provide the URL of the 
archive (or if possible, the URL of the archive’s metadata detailing preservation of the publication).

For products that are for sale within the EU, <ProductContact> – either here in P.19 or in P.24 following 
<PublisherRepresentative> – may be required to provide product safety contact information in compliance 
with the EU’s General product safety regulations, and contact details for other purposes may also be 
beneficial.

Example

<Imprint>
<ImprintName>Picador</ImprintName>

</Imprint>
<Publisher>

<PublishingRole>01</PublishingRole>			   (publisher)
<PublisherName>Pan Macmillan</PublisherName>

</Publisher>
<CityOfPublication>London</CityOfPublication>
<CountryOfPublication>GB</CountryOfPublication>

Link to Table

P.20  PUBLISHING STATUS AND DATES, AND COPYRIGHT

Required � Back to Overview

What you must include

The publishing status and date of publication to be included in all records. The publishing status and date 
specified in P.20 are “global” rather than “local”, i.e. the date of publication should be the date when the 
product was first published under this ISBN anywhere in the world. This means that – when a South 
African publisher is ‘publishing early’ in another country – the South African date may not be the “global” 
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date. Later “local” or ‘market-specific’ dates can be provided in P.25. If you are the originating publisher, 
the “global” status and date should always be supplied in ONIX. If you are not the originating publisher, 
you should avoid sending “global” details unless you are satisfied that they are correctly represented as 
such.

The minimum requirement may be met either by sending a “global” publishing status and publication date 
here, provided that both of these are applicable to South Africa (i.e. South Africa is part of the market in 
which the product is made available first), or by sending a South African market-specific publishing status and 
date in P.25 if the book becomes available in the South Africa some time after its initial publication in another 
market. For products which are sold in multiple markets, for each of those markets you should use a repeat 
of <ProductSupply> (Block 6) for each market to send any market-specific details which differ from the global 
details.

Note the “global” publication date is always the earliest of any market-specific dates.

Publication date uses <PublishingDate> with Date role code 01. If there is a sales embargo on the book (to 
coincide with newspaper or magazine serialisation, movie releases, or simply to synchronise) it must be given 
in <PublishingDate> with a Date role code 02. All products must have a Publication date, but only a minority 
also have a Sales embargo date.

What you should consider including

If a product goes (or is planned to go) out of print (globally), use an instance of <PublishingDate> with Date 
role code 13 (use a date in the future for planned date of OP).

Example

<PublishingStatus>04</PublishingStatus>	 (active)
<PublishingDate>

<PublishingDateRole>01</PublishingDateRole>	 (publication date)
<Date dateformat=”00”>20100325</Date>

</PublishingDate>

Other elements in P.20

The <CopyrightStatement> composite (plus in ONIX 3.1, <CopyrightStatementText>) may be used if you 
wish to communicate a copyright year.

Link to Table

P.21   TERRITORIAL SALES RIGHTS AND OTHER SALES RESTRICTIONS

Required � Back to Overview

What you must include

A statement of sales rights is required. It is strongly recommended that you include a full and exact 
statement of sales rights across all territories for any product for which you are the “originating 
publisher”. ONIX 3.0 and 3.1 require a comprehensive statement of sales rights, including territories 
where the product is not for sale as in Example 2, and where necessary, any remaining territories where 
the sales rights are uncertain. 
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“Sales rights” here means a statement of the territories in which the product described in the ONIX record 
can and cannot be sold, and/or any non-territorial sales restriction (such as in the case of a retailer exclusive 
edition or a product limited to library sales). It does not mean a statement of any wider publishing rights 
which a publisher may hold in a work. Publishing rights (which do not appear explicitly in ONIX at all) are 
what the publisher owns or licenses the rights to do, whereas sales rights are the subset of those rights which 
the publisher chooses to exploit.

If you are not the originating publisher and have not been provided with a full statement of sales rights by the 
publisher, or if for any other reason you are not in a position to send a full statement of sales rights across all 
territories and markets, the recommended practice is to specify sales rights for the territories for which you 
are responsible, and to add an element <ROWSalesRightsType> coded “00” to indicate “Sales rights unknown 
or unstated”. Originating publishers may also make use of this as a ‘fallback option’ to specify any territories 
rights are genuinely unknown. Note that code 00 may only be used with <ROWSalesRightsType>, and may 
not be used with <SalesRightsType>.

More examples of sales rights statements are given in Annex A at the end of the Notes section. See also 
EDItEUR guidelines: How to specify markets and suppliers in ONIX 3.0, and EDItEUR’s application notes Sales 
Rights in ONIX (DOI:10.4400/kpxc).

In addition to territorial rights, there may be other, non-territorial, restrictions such as exclusivity to a certain 
retailer, or a certain sales channel or customer type.

Example 1

<SalesRights>
<SalesRightsType>01</SalesRightsType>	 � (for sale, based on exclusive publishing rights)
<Territory>

<RegionsIncluded>WORLD</RegionsIncluded>  (worldwide)
</Territory>

</SalesRights>

Example 2

<SalesRights>
<SalesRightsType>01</SalesRightsType>		  (for sale, based on exclusive publishing rights)
<Territory>							       (across the British Isles)

<CountriesIncluded>GB IM GG JE IE</CountriesIncluded>
</Territory>
<SalesRestriction>						      (but restricted to)

<SalesRestrictionType>05</SalesRestrictionType>		  (retailer own brand)
<SalesOutlet>

<SalesOutletIdentifier>
<SalesOutletIDType>03</SalesOutletIDType>	 (ONIX sales outlet code)
<IDValue>MKS</IDValue>				    (Marks & Spencer)

</SalesOutletIdentifier>
<SalesOutletName>Marks &amp; Spencer</SalesOutletName>

</SalesOutlet>						      (note ampersand must be escaped)
</SalesRestriction>

</SalesRights>
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<SalesRights>
<SalesRightsType>06</SalesRightsType>			   (not for sale, publisher lacks rights)
<Territory>							       (outside the British Isles)

<RegionsIncluded>WORLD</RegionsIncluded>
<CountriesExcluded>GB IM GG JE IE</CountriesExcluded>

</Territory>
</SalesRights>

Link to Table

  RELATED MATERIAL

P.22  RELATED WORKS

Recommended � Back to Overview

The <RelatedWorks> composite enables products which comprise (“manifest”), or are derived from, a 
specified work to be linked. It is repeatable in order to specify multiple works and their various relationships 
to the product.

Example 1

<RelatedWork>
<WorkRelationCode>01</WorkRelationCode>	 	 (manifestation of)
<WorkIdentifier>

<WorkIDType>15</WorkIDType>	 	 	 (ISBN-13)
<IDValue>9781868590735</IDValue>

</WorkIdentifier>
</RelatedWork>

Example 2

<RelatedWork>
<WorkRelationCode>01</WorkRelationCode>	 	 	 (manifestation of)
<WorkIdentifier>

<WorkIDType>01</WorkIDType>	 	 	 	 (proprietary)
<IDTypeName>MyPublisher WorkNo</IDTypeName>
<IDValue>W00251</IDValue>

</WorkIdentifier>
</RelatedWork>

For a discussion of what versions of a title are simple manifestations of a single work (e.g. hardback and 
paperback with the same content), and what versions are manifestations of a modified or “derived” work 
(e.g. hardback of third edition and hardback of fourth edition), see the Design principles section of EDItEUR’s 
Guide. Works can be derived from other works by revision of the content (creating a new edition – the new 
edition is a derived work), translation, abstraction or compilation, adaptation or abridgement, etc).  EDItEUR 
also provides a pre-recorded webinar resource on works (see https://www.editeur.org/93/Release-3.0-and-3.1-
Downloads/#HowTo).

Link to Table



35

Data Element Notes

P.23  RELATED PRODUCTS

Required � Back to Overview

What you must include

When a product has gone out of print, but it has a replacement (usually a new edition), or an alternative 
format is available, the Product record for the new or alternative product should include a <RelatedProduct> 
composite with a relation code 03 or 06 respectively, and the GTIN-13 of the old product. The metadata for 
the old product should also be updated with the addition of <RelatedProduct> using relation code 05 or 06 
respectively and the GTIN of the new product.

Note that most Product relationships come in opposing pairs – 03 and 05 mean ‘replaces’ and ‘replaced by’ 
respectively – whereas code 06 is its own opposite. Where there are multiple alternative products (e.g. hardback, 
paperback, EPUB e-book with the same content), each should be linked to all the others using Relation code 06. 
Linking the EPUB to the paperback and hardback alternatives would require two repeats of <Related Product>. 

What you should consider including

Code List 51 allows a wide range of related products to be linked. None, however, is specifically expected, so 
their inclusion is a matter of judgement for the publisher. Wholesalers and retailers consistently suggest as 
wide a range of product links as possible is provided, as this can be a customer service benefit.

For e-books, relation code 13 (and its inverse code 26) are particularly important as they link the e-book and its print 
equivalent. This has implications for accessibility – page numbers taken from the print equivalent can be marked 
in the e-book, and the extent of the print book may be given for a (reflowable) e-book that lacks a fixed extent.

In line with the best practice in P.2, you may wish to list both GTIN-13 and ISBN of the related product.

Example

<RelatedProduct>
<ProductRelationCode>05</ProductRelationCode>	 (replaced by)
<ProductIdentifier>

<ProductIDType>03</ProductIDType>		  (GTIN-13)
<IDValue>9781843532477</IDValue>		  (GTIN of replacement)

</ProductIdentifier>
</RelatedProduct>

Link to Table

  PRODUCT SUPPLY

P.24  MARKET

Recommended � Back to Overview

P.24 Market, P.25 Market publishing detail, and P.26 Supply detail form “Block 6” of ONIX 3.0 and 3.1, and 
together they deliver the distribution and commercial information relating to the product. Unlike the other 
blocks 1–5, 7 and 8, Block 6 is repeatable for each “market” the product is available within. Markets are 
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typically distinguished by differing distribution arrangements across each market, e.g. a publisher selling a 
product globally but distributing through an Americas distributor, a separate distributor for EMEA and a third 
distributor handling Asia-Pacific has three markets and should therefore in principle include three repeats of 
Block 6 (three separate <ProductSupply> composites). In detail, distribution arrangements are not the only 
variation between markets – publishing status, local availability dates and even local sales agents or publisher 
representatives may vary, and markets might also be distinguished by sales channel rather than solely by 
geography (e.g. library sales vs trade sales in the same territory).

In principle, a product may be distributed in multiple markets (i.e. multiple instances of <ProductSupply>). 
Within a market there may be multiple suppliers (i.e. multiple instances of <SupplyDetail> within a single 
<ProductSupply>). And for any single supplier there is likely to be multiple prices (i.e. repeats of <Price> 
within a single <SupplyDetail>) that are applicable in different parts of the overall market, at different times, 
or to different customer types. 

What you must include

You must include at least one instance of the <ProductSupply> composite in each Product record. Each instance 
of <ProductSupply> specifies distribution channels, availability and price for a particular market. You must, as 
a minimum, specify the distribution channel(s), availability and price for the market that includes South Africa. 
There is no obligation to provide supply market details for all markets in which the product is distributed, 
but it is highly desirable to do so if, as an “originating publisher”, you have this information available. Doing 
so increases the likelihood that the same ONIX product record can be supplied to all recipients, providing 
each with a full description of the global supply of the product. Not doing so usually requires tailoring of each 
product record for a specific recipient, which adds cost and complexity to the distribution of your metadata.

If “global” sales rights for the product were specified in P.21, it follows that all supply markets must be 
within the territorial or other restrictions detailed there – each individual market is a subset of the global 
set of rights and restrictions in P.21. In general, you must include a <Market> composite in each instance of 
<ProductSupply> to define the subset. However, there is a common exception to this rule:

•	 If, as an originating publisher, you have specified sales rights in P.21 and distribution to all specified 
territories is handled from a single distribution source, and there are no differences in sales restrictions, 
availability dates or other market-specific attributes, so that there is only one market and only one 
<ProductSupply> composite, , then the market is the same as the global sales rights (rather than being 
a proper subset). In this case, the <Market> composite and P.25’s <MarketPublishingDetail> may both 
be omitted. That is, if the <ProductSupply> composite applies to the only market, then details in P.20 
and P.21 need not be repeated in P.24 or P.25 (since they would be identical). 

More examples of distribution markets are given in Annex A at the end of the Notes section. See also EDItEUR 
guidelines: How to specify markets and suppliers in ONIX 3.0, the application notes ONIX products in multiple 
markets, parts one and two (DOI:10.4400/tkeq and the associated pre-recorded webinar, and DOI:10.4400/
gvsq).

Example

<Market>
<Territory>

<RegionsIncluded>WORLD</RegionsIncluded>	 	 (world excluding North America)
<CountriesExcluded>US CA MX</CountriesExcluded>

</Territory>
</Market>
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The implication of including <Market> here is that there is another market – most likely consisting of the US, 
Canada and Mexico – with a separate <ProductSupply> composite. Without another market, there would be 
no need to include <Market> – as the market would consist of the territory with positive sales rights already 
delimited in P.21.

What you should consider including

In ONIX 3.1, a persistent <MarketReference> may be added to each market (i.e. to each instance of the 
<ProductSupply> composite) to facilitate Block updates on a per-market basis. Without this addition, delta 
and block updates must include all repeats of <ProductSupply>, or at the very least, all repeats that were 
previously sent to a particular recipient.

Link to Table

P.25  MARKET PUBLISHING DETAIL

Required � Back to Overview

What you must include

The publishing status and date specified in P.25 are market-specific rather than “global”, i.e. the market-
specific date of publication is or should be the date when the product is or was first published under this 
ISBN in the territories detailed in P.24 (and it differs from the “global” status and dates). The South African 
publishing status and South African date of publication must be included in all records. 

The requirement may be met either by sending a “global” publishing status and date in P.20, provided that 
these are applicable to South Africa, or by sending a South African market- specific publishing status and 
date in P.25 (or both). For products which are sold in different markets, you should, if possible, use P.25 to 
send market-specific details for each market. You should avoid sending “global” details in P.20 unless you are 
satisfied that they are correctly represented as such.

As with <Market> in P.24, if, as an “originating publisher”, you have supplied global details in P.20, and there 
is only one market and thus only one <ProductSupply> composite, then <MarketPublishingDetail> may be 
omitted. In this case, the details in P.20 will apply.

What you should consider including

A non-UK publisher supplying products and metadata into the UK market should consider adding a 
<PublisherRepresentative> composite to specify a sales agent responsible for the market (if separate from 
the distributor for the UK market).

Example

<MarketPublishingDetail>
<MarketPublishingStatus>04</MarketPublishingStatus>	 (active)
<MarketDate>

<MarketDateRole>01</MarketDateRole>			   (‘market publication date’
<Date dateformat=”00”>20091005</Date>			   which must be the same as

</MarketDate>							      or later than any ‘global’
</MarketPublishingDetail>						      date in P.20)

Link to Table
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P.26  SUPPLIER, AVAILABILITY AND PRICES

Required � Back to Overview

What you must include

Minimum requirements are as follows:
•	 For physical products and digital products distributed through retailers, you must include either the 

name of a supplier (distributor, wholesaler) from whom a retailer can obtain the product for resale 
or a GLN (sometimes erroneously known as an “EAN number”) or SAN identifying the supplier. 
It is good practice to send both name and identifier whenever possible. (For digital products not 
distributed through the retail trade, at least one supply channel to end-customers must be specified, 
using an appropriate supplier role code.). Usually this would be a digital retail platform or digital 
asset distributor.) For all products, you must include the Product availability (via the supplier), 
together with an Expected supply date when required in conjunction with the availability code; 
and the name and/or GLN of a new supplier if the availability code indicates that the product has 
been transferred to a different distributor. . If there are multiple suppliers, then each has a distinct 
Product availability.

•	 For all products and all suppliers, you must include either a South African price price (explicitly 
denominated in Rand and with clear indication of where this price is valid) or a valid “unpriced item” 
code. 

For higher levels of accreditation, you are also expected to provide:
•	 Any applicable sales embargo date, whenever retail sale of a new product is strictly embargoed until 

a specified date (unless the embargo is detailed in P.20).
•	 The South African VAT status of the product, which must be stated fully and explicitly in all cases, 

regardless of whether the product is zero-rated, or taxed wholly at standard rate, or taxed in part at 
standard rate. See additional notes on VAT.

•	 If applicable, prices for other territories within the distribution market(s) for which you are providing 
information, and in currencies other than Sterling, together with the geographical territories to which 
each price apply. Use RRPs excluding tax if you are unsure of the tax regulations in place.

Note that if a Rand price applies to both South African and overseas supply, it should be stated first as a price 
including VAT (with VAT detail) for South Africa, and then separately as a price excluding tax for non-South 
Africa sales. A South African price must be specified as Price Type 02 “RRP including tax”, and this applies even 
when the product is wholly zero-rated. 

If <Price> composites are sent without territorial qualification, they are taken to refer to the whole market 
defined for the current instance of <ProductSupply>. Do not assume that denominating a price in a specific 
currency implies a geographical territory. If any <Price> composite is sent with territorial qualification, then 
all prices in the current instance of <SupplyDetail> should carry an exact specification of the territories to 
which they apply. More examples of pricing for different territories are given in Annex A at the end of these 
Notes. See also the EDItEUR Guide: How to specify markets and suppliers in ONIX 3 and the application note 
Pricing in ONIX 3.0 and 3.1 parts one and two (DOI:10.4400/wctk and DOI:10.4400/yurg)

In ONIX 3.0, a new element <CurrencyZone> was added, but deprecated after initial proof of concept 
implementation. This deprecation also applies to code ECZ (Eurozone) in List 49. Prices that apply to 
the Eurozone should list those countries explicitly. See Example 2 in Annex A. <CurrencyZone> has been 
removed from ONIX 3.1.
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What you should consider including

The <SupplyDetail> composite is very lengthy, largely because it covers a number of requirements which are notable 
in other countries, for example Australia (the entire <Stock> composite) and Germany (<ProductIdentifier> within 
the <Tax> composite). Apart from the elements noted above, most of its complexity is rarely used.

There are other key elements which you should consider when applicable:
•	 If you use ONIX to notify new prices in advance, you should include “price effective dates” in instances 

of the <PriceDate> composite.
•	 If a product is or can be supplied in packs of a designated quantity, you should include <PackQuantity>. 

In such cases, a pack weight (separately specified in <Measure>) can be a useful double-check and 
informs health and safety guidance for physical handling of packs in the supply chain.

•	 For digital products which are made available at multiple prices dependent on the range of usage constraints 
(e.g. £5.99 if DRM prevents printing, £6.99 if DRM allows printing, £3.99 for a three-month rental), then 
<EpubTechnicalProtection> and <PriceConstraint> should be supplied for each price option.

•	 For free-of-charge products (e.g. those that are Open Access), you must use <UnpricedItemType>.  
A zero <PriceAmount> is never correct (and is not valid).

Note that the <Reissue> composite is deprecated in its entirety in ONIX 3.0 and has been removed from 
ONIX 3.1: for guidance on the treatment of reissues, see Annex B.

Example

<SupplyDetail>
<Supplier>

<SupplierRole>01</SupplierRole>				    (publisher to retailers)
<SupplierIdentifier>

<SupplierIDType>06</SupplierIDType>		 	 (GLN)
<IDValue>5400123456789</IDValue>

</SupplierIdentifier>
<SupplierName> IslesWide Distribution </SupplierName>

</Supplier>
<ProductAvailability>10</ProductAvailability>			   (not yet available)
<SupplyDate>

<SupplyDateRole>08</SupplyDateRole>			   (expected availability date)
<Date>20100325</Date>

</SupplyDate>
<Price>

<PriceType>02</PriceType>					    (RRP including tax if any)
<PriceAmount>11.99</PriceAmount>
<Tax>

<TaxType>01</TaxType>				    (VAT)
<TaxRateCode>S</TaxRateCode>			   (standard rate)

<TaxRatePercent>20</TaxRatePercent>
<TaxableAmount>9.99</TaxableAmount>
<TaxAmount>2.00</TaxAmount>

</Tax>
<CurrencyCode>GBP</CurrencyCode>

<Territory>
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<CountriesIncluded>GB IM</CountriesIncluded>	 (GG, JE have different VAT
</Territory>	 regulations. A different price

</Price>							 applies)
</SupplyDetail></Price>

</SupplyDetail>

Note the above price is for a product that attracts standard rate VAT in the UK. There will most likely be 
further repeats of <Price> to specify RRPs for the Channel Islands (different tax regulations), Ireland (different 
currency) and for any other parts of the market.

Link to Table

Additional notes on VAT

For all prices, VAT details should always be sent in full. Note that ‘zero-rated’ is distinct from ‘exempt from 
tax’. Books are zero-rated (in the UK and Ireland) but not exempted from VAT. Books in South Africa 
include VAT.

For a product which is either wholly zero-rated, or wholly taxable at standard rate, there should be one 
instance of the <Tax> composite, in which it is strongly recommended that all elements should be populated 
with data even though some are optional and when some may appear to be redundant.

VAT example 1 – wholly zero-rated

<PriceType>02</PriceType>					 (RRP inc tax)
<PriceAmount>99.99</PriceAmount>			  (total recommended retail price)

<Tax>
<TaxType>01</TaxType>				 (VAT)
<TaxRateCode>Z</TaxRateCode>			 (zero-rated)
<TaxRatePercent>0</TaxRatePercent>

<TaxableAmount>99.99</TaxableAmount>	 (taxable amount + tax amount =
<TaxAmount>0</TaxAmount>				 price amount)

</Tax>

VAT example 2 – wholly VATable at standard rate

<PriceType>02</PriceType>				 (RRP inc tax)
<PriceAmount>100.00</PriceAmount>			 (total recommended retail price)

<Tax>
<TaxType>01</TaxType>				 (VAT)
<TaxRateCode>S</TaxRateCode>			 (standard rate)
<TaxRatePercent>15.0</TaxRatePercent>
<TaxableAmount>86.96</TaxableAmount>		 (taxable amount + tax amount =
<TaxAmount>13.04</TaxAmount>			 price amount)

</Tax>

For a product which is partly zero-rated and partly taxable at standard rate, it is even more important 
to supply full and exact details of the applicable tax. Since these details may vary slightly according to the 
accounting practices adopted by individual suppliers and approved by their respective VAT offices, it is not 
possible to give a definitive set of examples. However, VAT example 3 below shows what might be sent 
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where the price excluding tax is divided into two components, one zero-rated and the other attracting VAT 
at standard rate. The RRP for the product is R100.00, with a zero-rated element priced at R86.96, and a 
standard-rated element priced at R13.04.

VAT example 3– partly zero-rated and partly VATable at standard rate

<PriceType>02</PriceType>				    (RRP inc tax)
<PriceAmount>14.99</PriceAmount)			   (total recommended retail price)

<Tax>
<TaxType>01</TaxType>				    (VAT)
<TaxRateCode>Z</TaxRateCode>			   (zero-rated)
<TaxRatePercent>0</TaxRatePercent>
<TaxableAmount>100.00</TaxableAmount>
<TaxAmount>0</TaxAmount>

</Tax>
<Tax>

<TaxType>01</TaxType>				    (VAT)
<TaxRateCode>S</TaxRateCode>			   (standard rate)
<TaxRatePercent>15.0</TaxRatePercent>
<TaxableAmount>86.96</TaxableAmount>
<TaxAmount>13.04</TaxAmount>

</Tax>

Note that in all cases, <TaxAmount> is equal to the <TaxableAmount> multiplied by the <TaxRatePercent), 
and <PriceAmount> is equal to the sum of the <TaxableAmount> and <TaxAmount> elements (this is true 
even in Example 3, where there are two repeats of <TaxableAmount> and two of <TaxAmount> to add up).

  PROMOTION DETAIL

P.27  PROMOTIONAL EVENTS

Recommended � Back to Overview

This section of the ONIX Product record – termed “Block 7” – is entirely optional. It is intended for publishers 
and others to list details of events such as author signing tours, readings and festival appearances that promote 
sales of specific books.

Widespread use would enable greater publicity and promotion for such events by the ONIX recipient and 
third parties.

Example

<PromotionalEvent>
<EventType>01</EventType>					     (reading)
<ContentAudience>03</ContentAudience>
<EventName>Meet the writer: Jon Baines</EventName>
<ContributorReference>

<ContributorRole>A01</ContributorRole>
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<NameIdentifier>	 	 	 	 	 	 (proprietary ID for Jon Baines)
<NameIDType>01</NameIDType>
<IDTypeName>MyPublisherID</IDTypeName>
<IDValue>00123</IDValue>

</NameIdentifier>
</ContributorReference>
<EventOccurrence>

<OccurrenceDate>
<OccurrenceDateRole>01</OccurrenceDateRole>
<Date>20200621T1830+0100</Date>			   (date and time of event)

</OccurrenceDate>
<EventStatus>A</EventStatus>
<EventDescription>An online live streamed reading by the author.</EventDescription>
<Website>

<WebsiteRole>26</WebsiteRole>	 	 	 (web address for online event)
<WebsiteLink>https://mypublisher.com/event/2061</WebsiteLink>

</Website>
</EventOccurrence>

</PromotionalEvent>
Link to Table

  PRODUCTION DETAIL

P.28  PRODUCTION MANIFEST

Recommended � Back to Overview

Block 8 – the <ProductionDetail> block of ONIX 3.0 and 3.1 – is intended to carry detail relating to 
intermediary services within the supply chain, for example manufacturing on demand, eBook conversion 
services or distribution of digital audio. In these cases, there are publishers and service providers who make 
use of ONIX to exchange bibliographic, marketing and commercial metadata, and they can use Block 8 to 
eliminate the use of supplementary ‘sidecar’ files that might otherwise need to be distributed by the publisher 
alongside the ONIX and the various content files.

However, Block 8 is not in any case expected in most ONIX data exchanges. It may be used in accordance 
with EDItEUR’s Guide and other documentation.
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ANNEX A: SPECIFYING SALES AND DISTRIBUTION RIGHTS, 
MARKETS AND PRICES

Back to Overview Back to Notes on Sales Rights P.21
Back to Notes on Distribution Markets P.24

Back to Notes on Prices P.26

General

The specification of territorial markets in terms of sales rights, distribution rights, and prices can be regarded 
as a sequence: distribution territories (markets) must fit within sales rights territories; and price territories 
must fit within distribution territories. In each of the examples in this section, we show all three stages in this 
sequence: sales rights territories (P.21), distribution territories (P.24) and price/tax/currency territories (P.26). 
If any territory in the sequence is missing, it is ‘inherited’ from the level ‘above’.

In ONIX 3.0 and 3.1, the region code “ROW” (rest of world) formerly in List 49 has been removed in 
favour of a new <ROWSalesRightsType> element, the use of which is illustrated in Example 2. The code 
“ROW” must not be used as a ‘region’ in ONIX 3.0 or 3.1. Furthermore, it is considered good practice to 
use <ROWSalesRightsType> only to specify Sales rights type code 00 (unknown or unstated) or type codes 
03–06 (not for sale), and to avoid its use with codes 01–02. It is even better if its use with codes 03–06 can 
be avoided altogether.

Example 1

World rights, single worldwide distribution source, priced only in ZAR

<SalesRights>
<SalesRightsType>01</SalesRightsType>
<Territory>

<RegionsIncluded>WORLD</RegionsIncluded>
</Territory>

</SalesRights>
…
…

<ProductSupply>
<!-- no requirement for <Market> since it is the same as the global sales rights in P.21, and

no requirement for <MarketPublishingDetail> since it is the same as the global
details in P.20, so all these details are ‘inherited’ --><RegionsIncluded>WORLD 
</RegionsIncluded>

</Territory>
</Market>	 	 	 [In this example it is assumed that publishing detail was specified in P.20]
<SupplyDetail>

…
…
<Price>

<PriceType>02</PriceType>	[ZA price: RRP including tax]
<PriceAmount>100.00</PriceAmount>
<Tax>

<TaxType>01</TaxType>	 	 	 [VAT, applies only in ZA]
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<TaxRateCode>Z</TaxRateCode>
<TaxRatePercent>0</TaxRatePercent>
<TaxableAmount>100.00</TaxableAmount>
<TaxAmount>0</TaxAmount>

</Tax>
<CurrencyCode>ZAR</CurrencyCode>
<Territory>

<CountriesIncluded>ZA</CountriesIncluded>
</Territory>

</Price>
<Price>

<PriceType>01</PriceType>		 	 	 (ROW price: RRP excluding tax)
<PriceAmount>100.00</PriceAmount>
<CurrencyCode>ZAR</CurrencyCode>
<Territory>

<RegionsIncluded>WORLD</RegionsIncluded>
<CountriesExcluded>ZA</CountriesExcluded>

</Territory>
</Price>

</SupplyDetail>
</ProductSupply>

Note the two price territories here are complementary: one applies to South Africa, the other applies to the 
entire world excluding South Africa. The two territories ‘add up to’ the entire world.

Example 2

In Example 2, the sales territories are defined as a list of countries with exclusive rights, a list of countries 
where the product is not for sale, and the rest of the world non-exclusive.

Within these territories, there are special distribution arrangements for Australia and New Zealand (so they 
form a distinct market with a separate repeat of <ProductSupply>), while all other territories are served from 
a single UK supply source, with prices in GBP, and in Euros for the Eurozone members of the EU.

<SalesRights>
<SalesRightsType>01</SalesRightsType>
<Territory>

<CountriesIncluded>AD AG AI AN AT AU BB BD BE BM BN BS BT BV BW BZ CA CC CH CK CX CY 
CZ DE DK DM EE ES FI FJ FK FO FR GB GD GF GG GH GI GM GP GR GY HK HM HU IE IM IN IO IS 
IT JE JM JO KE KI KN KY LC LI LK LS LT LU LV MC ME MM MQ MS MT MU MV MW MY NA NF NG 
NL NO NP NR NU NZ PG PK PL PN PT RE SB SC SD SE SG SH SI SJ SK SL SM SO SZ TC TK TO 
TT TV TZ UG VA VC VG VU WS YE ZA ZM ZW</CountriesIncluded>

</Territory>
</SalesRights>
<SalesRights>

<SalesRightsType>03</SalesRightsType>
<Territory>

<CountriesIncluded>AS PH PM PR UM US VI</CountriesIncluded>
</Territory>

</SalesRights>
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<ROWSalesRightsType>02</ROWSalesRightsType>
<!-- Note that instead of using ROWSalesRightsType>, it is preferable to use:
<SalesRights>

<SalesRightsType>02</SalesRightsType>
<Territory>

<RegionsIncluded>WORLD</RegionsIncluded>
<CountriesExcluded>AD AG AI AN AT AU BB BD BE BM BN BS BT BV BW BZ CA CC CH CK 
CX CY CZ DE DK DM EE ES FI FJ FK FO FR GB GD GF GG GH GI GM GP GR GY HK HM HU IE 
IM IN IO IS IT JE JM JO KE KI KN KY LC LI LK LS LT LU LV MC ME MM MQ MS MT MU MV 
MW MY NA NF NG NL NO NP NR NU NZ PG PK PL PN PT RE SB SC SD SE SG SH SI SJ SK SL 
SM SO SZ TC TK TO TT TV TZ UG VA VC VG VU WS YE ZA ZM ZW AS PH PM PR UM US VI</
CountriesExcluded>		  (this is the world excluding the list of countries

</Territory>			   where the rights are type 01 AND the list of countries
</SalesRights>				    where the rights are type 03)

This gives three distinct territories which clearly ‘add up to’ the entire world, and there is no need to use 
<ROWSalesRightsType>
-->

…
…

…
<ProductSupply>			   (first instance of Product Supply, for Australia and New Zealand only)

<Market>
<Territory>

<CountriesIncluded>AU NZ</CountriesIncluded>
</Territory>

</Market>
<MarketPublishingDetail>

…	 	 	 	 (Publishing Detail for Australia and New Zealand)
</MarketPublishingDetail>
<SupplyDetail>

…	 	 	 	 (Supply Detail including suppliers, prices for Australia and New Zealand)
…

</SupplyDetail>
</ProductSupply>

Example 3 – ZA retailer exclusive

If a product is totally exclusive to a specific ZA retailer, and is not sold through any other channel in other 
territories, P.21 need not specify territorially-limited sales rights, but it must indicate that the product is only 
for sale through the designated retailer. <Market> (P.24) is omitted, so that the supply market inherits the 
retailer specified in the global details. Not limiting the sales rights to the ZA makes it clearer that this product 
(and most likely any other version of this work) is not available elsewhere in the world (e.g. from another 
publisher), and also explicitly allows the retailer to sell the product in any non-South Africa branches.

<SalesRights>
<SalesRightsType>01</SalesRightsType>
<Territory>

<RegionsIncluded>WORLD</RegionsIncluded>
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</Territory>
<SalesRestriction>
…

<ProductSupply>	 [No <Market> composite: supply market defaults to “specified retailer only”]
<SupplyDetail>
…

<Price>
<PriceType>02</PriceType>	 [UK price: RRP including tax]
<PriceAmount>11.99</PriceAmount>
<Tax>

<TaxType>01</TaxType>	 [VAT]
<TaxRateCode>Z</TaxRateCode>
<TaxRatePercent>0</TaxRatePercent>
<TaxableAmount>11.99</TaxableAmount>
<TaxAmount>0</TaxAmount>

</Tax>
<CurrencyCode>GBP</CurrencyCode>

</Price>	 (No <Territory> composite: price territory defaults to the whole market,
		  which in this case is “specified retailer only”. However, this may create
		  an ambiguity around applicability of VAT to retail sales through non-UK
		  branches, which could be avoided by adding <Territory> to limit this
		  price to GB IM, and adding a second price without tax and applying to
		  WORLD excluding GB IM)

</SupplyDetail>
</ProductSupply>

Note this last example illustrates why resellers must check Sales Rights, Sales Restrictions, Market details and 
Price Territories together in order to interpret whether they may sell the product and the price applicable.

ANNEX B: HANDLING OF REISSUES IN ONIX 3.0 AND 3.1

Back to Overview

The <Reissue> composite has been deprecated in ONIX 3.0, and should not be used, since all of the detail 
needed to manage the process of reissuing a product under the same ISBN can be delivered elsewhere, using 
in particular:

•	 Publishing Status and Product Availability coding, preferably supported by a Publishing Status note
•	 New collateral detail (e.g. new cover or description), accompanied by Content Date

Please refer to the Reissue section of the EDItEUR ONIX for Books Implementation and Best Practice Guide.

<Reissue> has been removed entirely in ONIX 3.1.




