
Number of respondents: 6

Category Value Semester Quantity Value Semester Quantity Annual Value Quantity

Via Retail Channels 40 239 653          125 125               83 729 228          254 876               123 968 881       380 001               

Via Direct Selling to Institutions 20 403 143          59 989                 13 244 341          40 209                 33 647 484          100 198               

Via eCommerce (on the company's own website) 486 465               1 125                    2 121 322            4 659                    2 607 786            5 784                    

Total 61 129 261          186 239               99 094 890          299 744               160 224 151       485 983               

Category Value Semester Quantity Value Semester Quantity Annual Value Quantity

Via Retail Channels 8 493 396            25 951                 25 964 019          60 456                 34 457 415          86 407                 

Via Direct Selling to Institution 7 618 320            36 962                 13 260 438          46 615                 20 878 758          83 577                 

Via eCommerce (on the company's own website) 174 198               321                       197 995               418                       372 194               739                       

Total 16 285 914          63 234                 39 422 453          107 489               55 708 367          170 723               
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