
Number of respondents: 7

Category Value Semester Quantity Value Semester Quantity Annual Value Quantity

Via Retail Channels 48 359 648          185 868               81 215 983          263 798               129 575 631       449 666               

Via Direct Selling to Institutions 10 930 421          21 158                 9 496 379            33 552                 20 426 800          54 710                 

Via eCommerce (on the company's own website) 455 438               1 691                    427 483               1 906                    882 921               3 597                    

Total 59 745 507          208 717               91 139 845          299 256               150 885 351       507 973               

Category Value Semester Quantity Value Semester Quantity Annual Value Quantity

Via Retail Channels 12 677 710          44 839                 23 548 053          54 377                 36 225 763          99 216                 

Via Direct Selling to Institution 9 191 036            43 830                 11 563 189          56 273                 20 754 225          100 103               

Via eCommerce (on the company's own website) 79 193                 92                         70 219                 84                         149 413               176                       

Total 21 947 939          88 761                 35 181 461          110 734               57 129 401          199 495               
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