
Number of respondents: 6

Category Value Semester Quantity Value Semester Quantity Value Semester Quantity

Via Retail Channels 106 618 149       270 913               180 406 005       493 876               287 024 154       764 789               

Via Direct Selling to Institutions 4 099 417            26 013                 7 463 419            40 026                 11 562 836          66 039                 

Via eCommerce (on the company's own website) 373 985               2 705                    1 219 489            9 782                    1 593 473            12 487                 

Total 111 091 551       299 631               189 088 912       543 684               300 180 463       843 315               

Category Value Semester Quantity Value Semester Quantity Value Semester Quantity

Via Retail Channels 37 111 386          114 020               13 026 877          42 694                 50 138 263          156 714               

Via Direct Selling to Institution 7 503 842            33 842                 5 040 013            24 843                 12 543 855          58 685                 

Via eCommerce (on the company's own website) 67 365                 101                       124 612               209                       191 977               310                       

Total 44 682 594          147 963               18 191 502          67 746                 62 874 096          215 709               
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