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Foreword 
This report follows in a long line of book industry surveys beginning in 

2002. 

The creation of this report is not possible without the continued 

support of the South African Book Supply Industry, and our heartfelt 

thanks go out to them for their participation. 

While not ranking amongst the largest contributors to national GDP, 

the book supply industry is a vital cultural contributor and an indicator of 

social development.  

This survey particularly is of great economic value to the industry itself 

as in comparison to other reports commenting on the industry, this 

report is based on actual publisher turnover figures as well as production 

numbers. In this way it provides a highly accurate view of the industry’s 

value and contribution to the economy.  

Liam Borgstrom 

Shaun Gough 
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1 Executive Summary 

1.1 Participant Profile 
The call for participation in the survey was sent out to all identified 

publishers and distributors in June of 2015 to capture the activities of the 

previous financial year. The survey is open to anyone within the South 

African Book Supply Industry to contribute to and seeks to provide a 

financial representation of the industry for use in industry planning and 

government lobbying. 

1.1.1 2014 Participants 
A total of 26 publishers and distributors participated in 2014 survey. The 

survey invitation was sent out to all identifiable South African publishers 

and distributors, both members of PASA, and not. The invitations to 

participate also included businesses who had previously declined 

participation. There were 8 active declines, with the majority of businesses 

not responding. 

As such this makes year on year comparisons difficult if not 

impossible. There is not sufficient data to report on professional 

publishing, nor uniquely on religious publishing.  

This grouping is also made slightly smaller than previous years as 

Heinemann, and Maskew Miller Longman are recorded as part of 

Pearson South Africa’s activities. 

 

Table 1. 2014 Survey Participants 

Bible Society Of South Africa (NPC) Lapa Uitgewers Edms Bpk Pearson South Africa 

Bookstorm (Pty) Limited LECTIO PUBLISHERS (PTY) LTD 
Penguin Random House South 

Africa 

Cambridge University Press SA (Pty) Ltd Macmillan South Africa (Pty) Ltd 
Shuter & Shooter Publishers (Pty) 

Ltd 

Future Managers (Pty) Ltd MARUMO PUBLISHING TRINITY BOOKS CC 

Everybody's Books CC 
MOLTENO INSTITUTE FOR 

LANGUAGE AND LITERACY NPC1 
Troupant Publishers (Pty) Ltd 

HSRC Press NALEDI Van Schaik Publishers (Pty) Ltd 

JACANA MEDIA (PTY) LTD NB Publishers Via Afrika 

Jonathan Ball Publishers 
Oxford University Press Southern 

Africa(Pty) Ltd 
Vivlia Publishers & Booksellers 

Juta And Company (Pty) Ltd Pan Macmillan Wits University Press 

1.1.2 Industry Representation 
Drawing a comparative profile with previous surveys is difficult as while a 

large portion of the market-share is represented, it is done with fewer 

publishers preventing the representation of small to medium enterprises, 

as well as for niche markets in religious publishing and professional and 

scholarly publishing. While some of the data in these segments has been 

captured it is not enough to sufficiently obfuscate the data, and has 

therefore been absorbed into general totals. 
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Any data captured exclusively through distribution intermediaries and 

importers has been added to the relevant sector. 

In order to best represent the industry in terms of financial market 

share, participating companies are grouped into income categories as 

show in the table below: 

 

Table 2. Profile of survey 
participants 

Total Education Trade Academic 

Survey pool  

2014 participants 26 12 9 5 

Core List 45 17 19 9 

Industry 110 66 33 11 

Turnover category 
 

Companies that grossed >50M 14 8 5 1 

Companies that grossed 5<50M 6 2 2 2 

Companies that grossed <5M 6 2 2 2 

Membership profile 
 

Pasa Member 23 12 6 5 

Non-Member 3 0 3 0 

New participants 1 1 0 0 

Book supplier category 
 

Local Publisher only 19 7 7 5 

Local Publisher and distributor 7 5 2 0 

Local Distributor only 2 [1] [2] [2] 

 

1. Distributors are recorded separately and their activities captured across 

sub-sectors, and cannot be assigned to one sector.  

 

1.1.3 Representative Nature of the Survey Sample 
Industry estimates are calculated by taking the previous survey estimates 

for growth based on year-on-year performance and compensating for 

the discrepancy between the predictions. The result is laid out below in 

figure 1.  

In the past surveys these estimates have formed the basis for 

determining the representation of the survey. As the many members of 

the core-list are consistent, and as long as trends are consistent, this 

methodology is applicable. However once the trend changes, as is the 

case in 2014, a drop in turnover may be seen as a drop in representation. 

In light of this, it seems necessary to produce an alternative means by 

which to assess the degree of representation in future surveys. 

While the Trade and Academic sectors have been determined to 

represent 82% and 71% of the sectors, respectively, the Education sector 

only achieves 62%. However, as these estimates are based on a trend of 

positive growth, given the reported down-turn in the sector, we may see 

that this is an improved representation of 80% as shown in figure 2.  

Given the difference in participants, one can assume that the figures 

for Trade and Academic are more accurate. However, with the core 

members of our active Education publishers participating, it seems more 

likely that either there is a cross industry down-turn.  
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1. This chart was produced from factoring in the recorded growth for the 

Education sector into the projected industry estimate. 

2. As this estimate is based on prior participation it does not represent the 

full worth of the local industry. 

3. In comparison with other publically available data, this is the most 

comprehensive view we have of the South African Industry at net 

turnover value. 

 

 

  

 Survey Fig 1.

representation according 
to industry estimates 

 Adjusted Fig 2.

coverage of Education  

Education
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1.2 Total Income Profile 
These figures are derived from the total income recorded during the 

reporting period and represent all related activities. These figures are 

explicitly drawn from product sales, and do not represent consulting 

activities. ‘Other’ income listed in the tables is left undefined.  

The year-on-year rate of change is derived solely from the 2013 report 

and represents the relation to the total industry. These rates are difficult to 

assess as the earnings can fluctuate as a result of external forces, 

including curriculum changes, national economic state, enrolments and 

so forth. 

In comparing directly the participants of the 2013 survey these figures 

fluctuate: 

 In Education the direct comparison is very close and down 

22% from R3.171 billion to R2.479 billion 

 Trade publishing is up 7% from R663 million to R707 million 

 Academic publishing shows a comparative increase of 29% 

from R358 million to R462 million based on large increases in 

digital material as well as local rights sales. 

Such figures make the data difficult to interpret as it shows a reversal 

of the growth trend from 2011.  

The Education sector shows negative growth after a steady rise of  

240% from 2011. A future Broad Trends Report would be needed to 

understand the overall implications of this.  

This is a large change for the Trade sector, but one which may be due 

more to a reduced participation in the survey, as the direct comparison 

shows a reversal of the 3-4% decline that has been consistent amongst 

the same group.  

The Academic sector seems uncertain, after seeing a 5% drop in 

income in 2013, while in 2012 there was an increase of 17%. 

All these figures should also be seen in line with 2014’s 5.75% inflation.  

The accuracy of this survey is vitally dependent on its participants, 

while the Education sector provides a fairly accurate picture, the Trade 

and Academic sectors can still benefit from the financial information of 

small to medium publishers and major distributors. 

 
 

Table 3. Total recorded income in R’000s Education Trade Academic 

Total publisher income  R 2 479 568   R 707 744   R 462 824  

Year-on-year rates of change -23% -18% -25% 

Local Print books  R 2 084 973   R 276 345   n/a  

Local eBooks  R 25 075   R 14 397   n/a 

Local Non-book products  R 111 212   R 1 739   R -    

Local Rights sales  R 194   R 922  n/a 

Export Rights Sales  R 208   R 433  R - 

Exported Books  R 40 348   R 12 146   n/a 

Total income from local product  R 2 262 011   R 305 982   n/a 

Imported Print books  R 98 924   R 391 420   n/a 

Imported eBooks  R 4 198   R 2 266   n/a 

Imported Non-book products  R 111 212   R 8 076   R -    

Total income from imported product  R 214 334   R 401 762   n/a 

Other recorded income  R 3 223   R -     n/a 

 

 Total industry Fig 3.

segmentation 

Education 
67.93% 

Trade 
19.39% 

Academic 
12.68% 
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1. Income captured during this survey is significantly down (-23%), with a 

total of R 4 713 427 000 being recorded in 2013. 

2. In a direct comparison with the same sample group, this number is at  

-17%, indicating a general decline in income.  

1.3 Turnover Profile for Locally Published Books per Sales Outlets 
The following figures provide the total net income as recorded by sales 

outlets common to all sectors. A detailed profile will be shown in the 

dedicated chapters.  

1.4 Turnover per Province 
Turnover is recorded per provincial income for each industry sector, and 

is explored per product category in the dedicated chapters. Due to the 

small representation of the Academic sector, this report will only present 

figures on the Education and Trade sectors. What follows below is 

intended to show the distribution of turnover per province. 

In previous surveys this data was only collected for the Education 

sector, and may be influenced by late payments from provincial 

treasuries. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Table 4. Net income per 
common sales outlets  

Figures in 
R’000s 

Distribution of 
sales per 
channel 

National chains  R 937 981  29.7% 

Corporate and direct sales  R 70 130  2.2% 

Direct mail  R 32 724  1.0% 

Exports  R 69 984  2.2% 

Government departments  R 1 337 503  42.4% 

Internet booksellers  R 40 043  1.3% 

Libraries  R 9 565  0.3% 

Public direct sales  R 77 472  2.5% 

Non-Book retailers  R 36 112  1.1% 

School distributors  R 293 323  9.3% 

Schools  R 248 769  7.9% 

Total Distribution by outlet  R 3 153 606  100% 

 Total recorded Fig 4.

turnover by province  
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1. Not shown here is a strong presence of academic textbook sales in 

Gauteng. 

2. Gauteng and the Western Cape are still shown to be primary markets 

for trade books. 

1.5 Production Profile 
Income from sales of locally published books and new editions is 

recorded. As a result of new categorisation of products and mergers of 

companies it is not possible to accurately report on all new editions 

published.  

What is captured however is the number of sales 

recorded from locally produced books. 

Trade production has shown a healthy growth in new 

Afrikaans editions especially in digital adult fiction. 

Numbers of new editions (that is titles with new 

ISBNs) are provided by participants and extracted from 

catalogues by the research team. 

 In many cases participants do not explicitly capture 

their production numbers and therefore there are 

instances where income is recorded but the number of 

new editions not so.  

Many multilingual publications refer to dictionaries 

while other languages may be books prepared for 

specialist schools or export, or may represent the extent 

the cataloguing ability of a participant’s systems. 

 

Table 5. Number of new 
editions published per sector 

Print Digital 

Education 415 862 

Trade 1530 868 

Academic 147 50 

 

 

Table 6. Total 
production profile 
for all sectors 

Print 
turnover 

Digital 
turnover 

Print new 
editions 

Digital new 
editions 

Total 
turnover 

Total new 
editions 

English  R 401 071   R88 702  858 469  R 489 773  1327 

Afrikaans  R 198 133   R9 660  1098 901  R 207 793  1999 

isiZulu   R 20 338   R -  40 31  R 20 338  71 

isiXhosa   R 12 374   R -  27 2  R 12 374  29 

Sepedi   R 36 116   R -  17 2  R 36 116  19 

Sesotho  R 6 366   R -  2 4  R 6 366  6 

Setswana  R 21 429   R -  18 9  R 21 429  27 

isiNdebele  R 2 206   R -  15 3  R 2 206  18 

Xitsonga  R 6 237   R -  0 3  R 6 237  3 

Tshivenda  R 16 821   R -  0 0  R 16 821  0 

SiSwati  R 4 536   R2  2 5  R 4 538  7 

Multilingual  R 6 182   R10  11 0  R 6 192  11 

Other  R 3 757   R -  4 351  R 3 757  355 

Total  R 735 641   R98 374  2092 1780  R 834 016  3872 

 Total income Fig 5.

from new editions 

Print Digital

Academic R 110 560 000 R 78 411 000

Trade R 273 055 000 R 13 443 000

Education R 352 027 R 6 520

 R -
 R 50

 R 100
 R 150
 R 200
 R 250
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1.6 Royalty Profile 
In the past, the survey has attempted to obtain accurate details on the 

demographic profile of authors, as well as on the distribution of royalties. 

As many participants do not have suitable systems in place to capture this 

data what is captured is a pure recording of the amount of distributed 

royalties. Provided for comparison is the supplied total turnover as 

provided by the publishers. 

It should be noted that specific advice is given not to force balance 

the income received from sales outlets, and so any discrepancy is based 

on the figures provided by the participants. 

The comparative rates from previous surveys are given for interest, 

and do not represent a royalty rate, but only the relationship to income 

produced from local content. 

In order to validate royalty data, a comparison in royalty rates can be 

drawn from the distribution profiles as well (which records local sales). 

Using the distribution net income as a comparative base highlights the 

possible discrepancy between reported data, this is in indicated in Table 

8. 

 

Table 7. Royalty pay-outs in R'000s according in net turnover Royalty % of local book income 

Sector Royalty Paid Net Turnover 2014 2013 2012 

Education  R 181 224   R 2 110 451  8.6% 11.5% 11.2% 

Trade  R 40 565   R 292 097  13.9% 12.5% 13.5% 

Academic  R 51 229   R 387 230  13.2% 17.5% 16.6% 

Total   R 272 612   R2 917 636  11.0% 13.8% 13.8% 

 

1. The ‘net turnover’ indicated here is assembled from sales of locally-

produced books and rights, in order to express suitable pool to which 

authors may have claim.  

2. Fluctuations from the historic norms can be due to various factors, such 

as payment schedules, or the inclusion of new content sources. 

3. Digital products have contributed significantly to difference the 

Academic sector. 

 

Table 8. Royalty profiles in R'000s according to distribution 
income. 

Royalty % of local book income 

Sub-Sector Royalty Paid Net distribution 2014 2013 2012 

Education  R 181 224   R 2 226 164  8.1% 11.5% 11.2% 

Trade  R 40 565   R 613 181  6.6% 12.5% 13.5% 

Academic  R 51 229   R 314 261  16.3% 17.5% 16.6% 

Total   R 273 017   R 3 153 606  10.4% 13.8% 13.8% 

 

1. Using this comparative method validates the Education royalty rate 

showing a marked decrease of 3.1% 

2. The trade sector is influenced by the large income gained from imported 

titles. 

3. The academic sector reveals a royalty rate more on par with historic 

norms 
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2 Methodology 
All data is captured by means of a detailed questionnaire which captures 

the financial activities of the participating members of the South African 

Book Supply Industry. All data is provided voluntarily, and we request that 

participants are as accurate as possible. All data is then aggregated and 

analysed for each industry sector and product category. 

Year-on-year changes are based on comparison with the previous 

year’s survey only, and are presented here to reflect on both the total 

market captured and on a direct comparison to the previous sample 

group. 

A distribution profile is collected in order to determine both the 

provincial spread of book sales, as well as the utilisation of sales channels. 

The average discounts for these outlets are also recorded per participant 

and the averages are used to gross up to industry estimates.  

A production profile is also collected to determine how many new 

titles enter the market each year, and in what language. 

Digital book products, as recorded from the participants, are captured 

in detail per sub-sector with a focus on local versus imported product. 

This is especially relevant in the Education and Academic sectors in which 

access to digital book content may be provided through institutional 

portals. 

2.1 The Survey Process 
Participants are identified from a cumulative list used over the course of 

the survey history. This list has been compiled from the PASA 

membership list, Nielsen Bookscan participant lists, and improved on 

throughout the survey through public and personal contact. The list 

covers both members and non-members of PASA, as well as previous 

non-participants.  

This survey saw the introduction of a new team and an effort was 

made to reach out to the total Book Supply Industry. While the core focus 

of the survey is to assess financial activities, it is hoped to one day capture 

a better production profile to assess the number of books being 

produced and sold in the country.  

Invitations were sent to a total of 193 identified contacts representing 

144 enterprises. As per previous surveys, the core-list (see ‘Historic Survey 

Core-List’ pp 29) of 44 past participants were targeted specifically for the 

sake of data consistency. 

The 2014 sample group contained 2 distributors and 26 publishers, 

which have the following operating turnovers: 

 <R5m: 4 

 R5m-R50m: 8 

 >R50m: 14 

All figures are recorded as net-turnover less VAT. 

The survey forms are intended specifically for book and book-related 

products, and the data supplied is not influenced by publishing of any 

periodical, such as journals or magazines.  

2.2 The Comparative Database 
It is not possible to directly compare the results of this survey directly with 

those of previous years. The participants in the surveys differ, and some 

participants experienced significant changes in their business operation 

which affected the survey results. Some participants moved into higher 

turnover categories either through organic growth or through mergers 
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and acquisitions. Other participants dropped into lower turnover 

categories, having sold off parts of their publication lists or through loss 

of market share.  

A comparative database for the years 2013 and 2014 was attained by 

removing from each database the data of participants not common to 

both surveys. These databases were compared line-for-line and the 

annual rate of change, expressed as a percentage change on the former 

survey data, is calculated to highlight trends that manifested over the 

reporting periods. 

The 2013/2014 comparative database represented 89% of the total 

2013 survey database in terms of total print book turnover. The 

comparative database is highly accurate for Education at 98.2%, and less 

so for Trade at 76.6%. The Academic sector is unfortunately not highly 

represented according to the standard database at only 58%. However 

this is due to the influence of survey participants, especially in the 

professional publishing sub-sector.  

Participants common to both surveys and the composition of the 

comparative databases is set out in Appendix 6.1.1. 

2.3 Data Analysis and Aggregation 
All participants data was entered into a database per sub-sector and the 

data checked for input errors as well as for internal consistency. 

All figures are then compiled into a summative reporting table, and 

linked to a central workbook which is used to present the data reported 

on here. 

2.4  Additional statistics 
With the assistance of Sapnet, the Nielsen 52-Week Standard Executive 
Report data recordings are analysed in order to assess the influence of 

the South African distribution market.  

These figures are based on sales of books through consumer outlets 

and can be used to provide a clearer picture of book products through 

the Trade sector and thus allow for augmentation of the industry gross 

estimates, especially for non-participating publishers and distributors.  

The above mentioned report captures gross sales recorded at selling 

prices and can only assist the findings of this report based on the pool of 

reporting retailers and distributors.   
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3 Education 
The Education sector represents the most complete profile captured and 

includes book production from the schoolbook, Adult Education and 

TVET sub-sectors (Technical Vocational Education and Training). The 

sector is largely dominated by a few large publishers as well as several 

small to medium publishers focussing on niche subjects and often using 

partners for distribution.  

3.1 Income Profile 

Table 9. Total net turnover in R '000s Education 

Total publisher income  R 2 479 568  

Year-on-year rates of change -23% 

Local Print books  R 2 084 973  

Local eBooks  R 25 075  

Local Non-book products  R 111 212  

Local Rights sales  R 194  

Export Rights Sales  R 208  

Exported Books  R 40 348  

Total income from local product  R 2 262 011  

Imported Print books  R 98 924  

Imported eBooks  R 4 198  

Imported Non-book products  R 111 212  

Total income from imported product  R 214 334  

Other recorded income  R 3 223  

 

1. The year-on-year rate of change is based on the total recorded income 

of the previous survey. 

2. Exported products are recorded under the distribution profile. 

3. Non-book products usually refer to general stationary such as 

informative posters.  

 

3.2 Turnover Profile per Product Category 
Turnover is collected from all product categories, and cross-checked 

against total recorded income. 

 

Table 10. Net-turnover of 
schoolbooks in R '000s 

Locally Produced Imported  Total  

Print books  R 1 834 863   R 98 924   R 1 933 787  

Digital materials  R 22 708   R 4 198   R 26 906  

Non-book R 11 621  R -   R 11 621  

Total  R 1 869 192   R 103 122   R 1 972 314  
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Table 11. Net-turnover of 
ABET books in R '000s 

Locally Produced 

Print books R 14 272.00 
 

1. The ABET category experienced very limited activity and no imported or 

digital material was recorded. 

 

Table 12. Net-turnover of 
TVET books in R '000s 

Locally Produced Imported  Total  

Print books  R 235 838   R -   R 235 838  

Digital materials  R 2 367   R -   R 2 367  

Non-book  R 99 591   R -   R 99 591  

Total  R 337 796   R -   R 337 796  

 

3.3 Turnover Profile per Sales Outlet 
Participants provide their recorded net-turnover received from local sales 

outlets.  

 

Table 13. Local book sales 
for all book products in 
R '000s 

School Books ABET  TVET  
Average 

recorded 
discount 

Total 

Booksellers  R 311 936   R 4 954   R 42 401  30%  R 359 291  

Stockholders  R 181 375   R 2 756   R 1 443  30%  R 185 574  

Non-Book retailers  R 19 793   R -   R-    15%  R 19 793  

Internet bookseller  R 2 320   R -   R-    25%  R 2 320  

Corp and direct sales  R-   R -   R88  60%  R 88  

Public direct sales  R 41 882   R3 81   R805  30%  R 43 068  

Libraries  R 544   R -   R-    28%  R 544  

Government and their agents  R 1 143 827   R 105 669   R 4 930  28%  R 1 254 426  

Direct school sales  R 143 459   R 103   R 88 143  23%  R 231 705  

School distributors  R 268 700   R -   R-    30%  R 268 700  

Exports  R 41 526   R -   R-    30%  R 41 526  

Other  R 3 860   R -   R2  20%  R 3 862  

Total  R 2 163 925   R 113 863   R 137 810  29%  R 2 415 598  

 

1. Direct sales usually refer to bulk sales to ABET training institutions and 

NGOs or TVET colleges. 
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3.3.1 Outlet Sales Grossed Up to Retail Value 
Retail values are estimated by applying the remainder after discount, 

these will be indicated per book sub-category and VAT will be added as 

an indication. Non-book products are not included. 

  

Table 14. Net-turnover values 
per book category in R '000s 

Locally 
produced  

Imported All books 

Schoolbooks  R 1 857 571   R 103 122   R 1 960 693  

ABET  R 14 272   R -     R 14 272  

TVET  R 238 205   R -     R 238 205  

Total  R 2 110 048   R 103 122   R 2 213 170  

 

 

 

Table 15. Retail net estimated 
values per book category  
in R '000s 

Locally 
produced  

Imported All books 

Schoolbooks  R 2 616 297   R 145 242   R 2 761 539  

ABET  R 20 101   R -     R 20 101  

TVET  R 335 500   R -     R 335 500  

Total less VAT 14%  R 2 971 899   R 145 242   R 3 117 141  

 

1. An average discount of 29% has been reversed here to create the net 

retail value. 

 

 

Table 16. Retail gross estimated 
values per book category  
in R '000s 

Locally 
produced  

Imported All books 

Schoolbooks  R 3 042 206   R 168 886   R 3 211 092  

ABET  R 23 374   R -     R 23 374  

TVET  R 390 116   R -     R 390 116  

Total incl. VAT 14%  R 3 455 696   R 168 886   R 3 624 582  

Estimated contribution not 
captured by this survey 

R 34 204 R 48 644 R 82 849 

Total incl. estimated contributions  R 3 489 900   R 217 530   R 3 707 431  

 

1. It is estimated from the Nielsen findings that a further R 82.8 million 

Rand (at gross value) was distributed through consumer retailers and 

distributors. 

2. These figures represent the gross estimate value of the industry as 

captured by this survey and Nielsen Bookscan.  
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3.3.2 Turnover per Province 
Net-turnovers per province were collected from all participants, and 

represent all print and digital sales. As not all participants reported 

turnover per province, this data represents only schoolbooks 

 

Table 17. Total turnover for 
schoolbooks as reported 
per province in R '000s 

Net-turnover Market share 

Western Cape  R 214 865  11% 

Eastern Cape  R 244 327  13% 

KwaZulu Natal  R 362 056  19% 

Northern Cape   R 33 568  2% 

Free State   R 43 064  2% 

North-West  R 177 879  9% 

Gauteng  R 454 195  24% 

Mpumalanga  R 67 523  4% 

Limpopo  R 290 331  15% 

All provinces  R 1 887 808  100% 

 

1. These are reported net figures as reported by participants.  

2. There is a discrepancy of R235 million between Table 17 and 13.  

R42 million is allocated to exported products while the remaining  

R193 million was not for sales not captured as provincial by ABET and 

TVET publishers.  

3. An earlier survey conducted amongst PASA members showed a total 

sales net-turnover of R1 582 million, the distribution between provinces 

being very closely matched. 

  

Western Cape Eastern Cape

Kwa Zulu Natal Northern Cape

Free State North-West

Gauteng Mpumalanga

Limpopo
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3.4 Production Profile 
Given the small production numbers available for ABET and TVET books, 

these figures are added to the total number of new books produced. 

Data on new editions is difficult to capture amongst participants and 

these numbers have been devised from member submissions as well as 

from manual analysis of current catalogues. 

 

Table 18.  Total production 
profile for Education per 
language in R ‘000s and 
new editions 

Print 
turnover 

Digital 
turnover 

Print new 
editions 

Digital new 
editions 

Total 
turnover 

Total new 
editions 

English  R 169 589   R 4 858  220 317  R 174 448  537 

Afrikaans  R 84 384   R 1 661  98 147  R 86 045  245 

isiZulu   R 12 846   R -    33 30  R 12 846  63 

isiXhosa   R 6 483   R -    26 2  R 6 483  28 

Sepedi   R 32 217   R -    8 1  R 32 217  9 

Sesotho  R 2 902   R -    1 2  R 2 902  3 

Setswana  R 18 401   R -    12 7  R 18 401  19 

isiNdebele  R 2 042   R -    15 2  R 2 042  17 

Xitsonga  R 4 253   R -    0 1  R 4 253  1 

Tshivenda  R 15 352   R -    0 0  R 15 352  0 

SiSwati  R 3 557   R -    2 3  R 3 557  5 

Multilingual  R -     R -    0 0  R -    0 

Other  R -     R -    0 350  R -    350 

 Total  R 352 027   R 6 520  415 862  R 358 546  1277 

 

1. The increase in digital titles is especially interesting and shows the dual 

development of front- and back-list with digital editions in mind. 

3.5 Royalty Profile 
Royalties are recorded per book category and aggregated here. Past 

efforts have been made to accurately record this per product category as 

well as according to the demographic make-up of publishers’ author 

pool. What is reported here is solely the total recorded royalties. Most 

royalties are recorded under a single category and so what is reported is 

the total aggregated values. 

 

Table 19. Total royalty profile for 
education books in R ‘000s  

Royalty % of local book 
income 

Income source Royalty Paid Net Turnover 2014 2013 2012 

Local books turnover  R 181 224   R2 110 451  8.6% 11.5% 11.2% 

Total distributed  R 181 224   R 2 226 164  8.1% 11.5% 11.2% 

 

1. Percentages here indicate not the proscribed royalty rate, but the 

percentage of which is paid out after net income. 
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4 Trade 
The Trade sector contains data from major trade publishers and 

distributors as well as some cross-sector publishers, publishing books for 

entertainment and lay education, as well as general cultural material. The 

sector is characterised by larger international and local imprints, as well as 

several small to medium specialised niche publishers. 

This sector is also the primary importer of books. 

This sector is always influenced by the publishing of religious 

materials. In terms of representation, while some publishers do produce 

religious materials, the local monopoly is controlled by the CUM group 

which does not participate in the survey. While data on these books is 

collected from participating publishers, too little data has been provided 

in order to report on this segment separately. 

4.1 Income Profile 
 

Table 20. Total net turnover  
in R '000s 

Trade 

Total publisher income  R 707 744  

Year-on-year rates of change -18% 

Local Print books  R 276 345  

Local eBooks  R 14 397  

Local Non-book products  R 1 739  

Local Rights sales  R 922  

Export Rights Sales  R 433  

Exported Books  R 12 146  

Total income from local product  R 305 982  

Imported Print books  R 391 420  

Imported eBooks  R 2 266  

Imported Non-book products  R 8 076  

Total income from imported product  R 401 762  

Other recorded income  R -    

 

1. The year-on-year rate of change is based on the total recorded income 

of the previous survey. 

2. Exported products are recorded under the distribution profile. 
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4.2 Turnover Profile per Sales Outlet 
These figures include all general and religious trade consumer books. 

Outlet discounts per publisher are recorded and aggregated to represent 

an industry standard. 

 

Table 21. Local book sales 
for all trade products  
in R '000s 

 Sales turnover 
Average 
discount 

National chain booksellers  R 464 757  48% 

Independent booksellers  R 70 959  40% 

Non-book retails  R 14 788  39% 

Supermarkets  R 12 179  44% 

Internet bookseller  R 23 223  39% 

Bookclubs and direct mail  R 32 724  67% 

Corporate and direct sales  R 5 383  35% 

Public direct sales  R 25 379  29% 

Libraries  R 8 423  42% 

Government departments  R 3 621  0% 

Schools  R 3 920  28% 

School distributors  R 19 778  35% 

Exports  R 11 186  35% 

Other  R 3 415  41% 

Total Distribution  R 699 733  42% 

 

1. No recorded discount was given to government sales indicating that 

books may be sold at full RRP.  

2. With the closure of leisure books we will be seeing a loss or reallocation  

of R33 million in turnover. It is likely that this will be swallowed up by 

internet retailers, however, much of this will also depend on the 

efficiency of the South African Post Office.  
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4.3 Turnover Profile per Product Category 
These figures are recorded to represent solely income derived from 

product sales. Overall the total recorded industry income is down 20% 

from 2013, however the comparative database reveals a rise in 5%.  

It is also important to note in this category that much of the children’s 

literature in various languages is published for use as school readers, and 

therefore not reflected here. 

 

Table 22. Net-
turnover of 
general trade 
titles  
in R ‘000s 

Locally 
Produced 

Local 
contribution 

to total 
turnover 

Imported 

Import 
contribution 

to total 
turnover 

 Total  

Print  R 257 673  40%  R 389 160  60%  R 646 833  

Adult fiction  R 60 311  30%  R 140 914  70%  R 201 225  

Adult non-fiction  R 140 673  50%  R 142 929  50%  R 283 602  

Child fiction  R 34 887  30%  R 81 702  70%  R 116 589  

Child non-fiction  R 21 802  48%  R 23 615  52%  R 45 417  

Digital materials  R 14 247  86%  R 2 235  14%  R 16 482  

Adult fiction  R 7 060  82%  R 1 596  18%  R 8 656  

Adult non-fiction  R 6 432  92%  R 524  8%  R 6 956  

Child fiction  R 501  81%  R 114  19%  R 615  

Child non-fiction  R 254  100%  R 1  0%  R 255  

Non-book  R 1 739  18%  R 8 076  82%  R 9 815  

Total income  R 271 920  41%  R 391 395  59%  R 663 315  

 

1. Unfortunately it is not possible to assess the impact of digital products 

bought from Amazon.com or through Apple and Google stores directly. 

2. What can be seen here is an uptake in digital materials, especially 

among adult consumers for the digital platform.   

  



2014 Annual Book Industry Survey  Trade Sector 

23 
 

4.3.1 Outlet Sales Grossed Up to Retail Value 
The specific product sales are grossed up to retail values by reversing the 

retailer discount (Table 24) as well as the inclusion of VAT (Table 25). 

 

Table 23. Retail net 
estimated values per 
trade book category 
in R '000s 

Locally 
Produced 

Imported Total 

Print  R 444 264   R 670 966   R 1 115 229  

Adult fiction  R 103 984   R 242 955   R 346 940  

Adult non-fiction  R 242 540   R 246 429   R 488 969  

Child fiction  R 60 150   R 140 866   R 201 016  

Child non-fiction  R 37 590   R 40 716   R 78 305  

Digital materials  R 24 564   R 3 853   R 28 417  

Adult fiction  R 12 172   R 2 752   R 14 924  

Adult non-fiction  R 11 090   R 903   R 11 993  

Child fiction  R 864   R 197   R 1 060  

Child non-fiction  R 438   R 2   R 440  

Non-book  R 2 998   R 13 924   R 16 922  

Total less VAT 14%  R 471 826   R 688 743   R 1 160 569  

 

1. An average discount of 42% has been reversed here to create the net 

retail value. 

 

 

Table 24. Retail gross 
estimated values per 
trade book category 
in R '000s 

Locally 
Produced 

Imported Total 

Print  R 516 586   R 780 192   R 1 296 778  

Adult fiction  R 120 912   R 282 506   R 403 418  

Adult non-fiction  R 282 023   R 286 546   R 568 569  

Child fiction  R 69 942   R 163 797   R 233 739  

Child non-fiction  R 43 709   R 47 344   R 91 053  

Digital materials  R 28 563   R 4 481   R 33 043  

Adult fiction  R 14 154   R 3 200   R 17 354  

Adult non-fiction  R 12 895   R 1 051   R 13 945  

Child fiction  R 1 004   R 229   R 1 233  

Child non-fiction  R 509   R 2   R 511  

Non-book  R 3 486   R 16 191   R 19 677  

Total incl. VAT 14%  R 548 635   R 800 864   R 1 349 499  

Estimated contribution not 
captured by this survey 

 R 80 275   R 125 615   R 205 891  

Total incl. estimated 
contributions 

 R 628 910   R 926 480   R 1 555 389  

 

 1. 14% VAT has been applied here to give the gross sales from the public’s 

point of view. 

2. The estimated contribution of R205 million is taken from Nielsen 

Bookscan. 
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4.3.2 Turnover per Province 
While not all participants were able to report on sales per province it is 

possible provide an general distribution can be indicated. 

 

Table 25. Income from 
Trade book sales as 
recorded per 
province 

Net-turnover Market share 

Western Cape  R267 076  42.5% 

Eastern Cape  R20 461  3.3% 

KwaZulu Natal  R56 399  9.0% 

Northern Cape  R4 051  0.6% 

Free State  R11 506  1.8% 

North-West  R6 715  1.1% 

Gauteng  R246 803  39.3% 

Mpumalanga  R12 620  2.0% 

Limpopo  R2 804  0.4% 

All Provinces  R628 437  100% 

 

4.4 Production Profile 
This profile reflects the total number of new books and editions with new 

ISBNs. 

Table 26 presents an overall view of the income derived from local 

publications according to language as provided by the participants. Table 

27 and 28 provide a detailed view of the number of new titles produced 

per new ISBN. 

 

Table 26.  Total production 
profile for trade books 
per language in R ‘000s 
and new editions 

Print 
turnover 

Digital 
turnover 

Print 
new 

editions 

Digital 
new 

editions 
Total turnover 

Total new 
editions 

English  R 122 126   R 5 438  501 111  R 127 564  612 

Afrikaans  R 112 547   R 7 993  990 745  R 120 539  1 735 

Other languages  R 38 309   R 12  39 12  R 38 322  51 

Total  R 273 055   R 13 443  1 530 868  R 286 498  2 398 

 

1. Overall book production is up from 1 481 new editions recorded in 2013. 

This is likely due to the inclusion of digital as a separate category in this 

survey.  

2. Afrikaans materials dominate local production, largely in the face of 

English imported titles. 

  

 Distribution of Fig 6.

Trade books per province 

Western Cape
Eastern Cape
Kwa Zulu Natal
Northern Cape
Free State
North-West
Gauteng
Mpumalanga
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4.4.1 Detailed production Profile per Genre 
Data is collected per language and per product sub-category from all 

publishers and distributors whom identify as creating Trade products. 

Information on religious titles is also collected, however the commercial 

market operates through its own channels and is historically difficult to 

capture. Multi-lingual publications generally refer to trade dictionaries. 

 

Table 27. Total supplied 
numbers of locally 
produced print Trade 
books 

Adult 
fiction 

Adult  
non-fiction 

Children 
fiction 

Child  
non-fiction 

English 90 173 47 186 

Afrikaans 255 190 276 226 

isiZulu  0 2 1 0 

isiXhosa  0 0 1 0 

 Sepedi  0 0 0 6 

Sesotho 0 1 0 0 

Setswana 0 0 2 1 

isiNdebele 0 0 0 0 

Xitsonga 0 0 0 0 

Tshivenda 0 0 0 0 

SiSwati 0 0 0 0 

Multilingual 0 11 0 0 

Other 0 4 0 0 

Total 345 381 327 419 

 

 

Table 28. Total supplied 
numbers of locally 
produced digital 
Trade books 

Adult 
fiction 

Adult non-
fiction 

Children 
fiction 

Child non-
fiction 

English 47 52 7 4 

Afrikaans 501 57 121 17 

isiZulu  0 0 0 0 

isiXhosa  0 0 0 0 

 Sepedi  0 0 0 0 

Sesotho 0 0 0 0 

Setswana 0 0 0 0 

isiNdebele 0 0 0 0 

Xitsonga 0 0 0 0 

Tshivenda 0 0 0 0 

SiSwati 0 0 0 0 

Multilingual 0 0 0 0 

Other 0 0 0 0 

Total 548 109 128 21 
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4.5 Royalty Profile 
These royalties are reported from across general and religious trade. It is 

important to recall that these percentages do not represent the royalty 

rate of the specific publishers, but rather the amount of income which is 

paid out in relation to the amount of turnover received, and can fluctuate 

according individual publishers’ activities. 

 

Table 29. Royalty profile for 
trade books in R'000s  

Royalty % of local book 
income 

Income source Royalty Paid Net Turnover 2014 2013 2012 

Local books turnover  R 40 565   R 292 097  13.9% 12.5% 13.5% 

Total distributed  R 40 565   R 613 181  6.6% 12.5% 13.5% 

 

1. Royalties in the Trade sector remain more or less stable and fluctuate 

according to the market and the influence of imported titles. 

2. The lower rate seen in distributed books is due to the influence of 

imported books, where royalties would not be paid directly by local 

publishers. 
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5 Academic 
The Academic sector is the most difficult to comment on at this time. Due 

to the small number of participating publishers and a contamination of 

the database during the draft phase, it is not possible to provide granular 

data on each of the sub-sectors. 

Specific turnover for higher education textbooks was uncorrupted and 

is provided here. It should be noted that books identified as TVET NCV 

and Nated are recorded in the Education sector (Chapter 3).  

5.1 Turnover Profile per Product Category 
Due to the small sample of participating publishers, it is not possible to 

directly report on the professional or scholarly book sub-sectors. Table 30 

reflects the total recorded income for higher education textbooks as 

recorded by publishers and distributors.  

 

Table 30. Net-turnover of HE 
textbooks titles in R '000s 

Locally 
Produced 

Imported  Total  

Print  R 187 099   R 27 950   R 215 049  

Digital  R 10 567   R 17 186   R 27 753  

Non-book  R -     R -     R -    

Total  R 197 666   R 45 136   R 242 802  

5.1.1 Outlet Sales Grossed Up to Retail Value 
The specific product sales are grossed up to retail values by reversing the 

retailer discount (Table 30) as well as the inclusion of VAT (Table 32). 

 

Table 31. Retail net estimated 
values per academic book 
category in R '000s 

Locally 
Produced 

Imported Total 

Print  R 287 845   R 43 000   R 330 845  

Digital  R 16 257   R 26 440   R 42 697  

Total less VAT 14%  R 304 102   R 69 440   R 373 542  

 

1. An average discount of 35% has been reversed here to create the net 

retail value. 

 

 

Table 32. Retail gross 
estimated values per 
academic book category in 
R '000s 

Locally 
Produced 

Imported total 

Print  R 342 672   R 51 190   R 393 863  

Digital  R 19 353   R 31 476   R 50 830  

Total incl. VAT 14%  R 362 026   R 82 667   R 444 692  

Estimated contribution not captured 
by this survey 

 R 33 341   R 18 012   R 51 353  

Total incl. estimated contributions  R 395 366   R 100 679   R 496 045  
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5.2 Royalty Profile 
Royalty pay-outs were collected from all participants and the table below 

reports on the figures received as a percentage of the net income 

received as well as based on recorded distribution income.  

 

Table 33. Royalty pay-outs in R'000s according in net turnover Royalty % of local book income 

Income source Royalty Paid Net Turnover 2014 2013 2012 

Local books turnover  R 51 229   R 387 230  13.2% 17.5% 16.6% 

Total distributed  R 51 229   R 314 261  16.3% 17.5% 16.6% 
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6 Appendices 

6.1 Previous Participants 

6.1.1 2013 Survey Participants 
A total of 48 publishers and distributors contributed towards the 2013 

survey. Those participants are common to the 2014 survey are 

highlighted below. The inclusion here takes into account mergers and 

acquisitions. 

 

Awareness Publishing 
Juta & Company 

Limited 
New Africa Books 

Shuter and Shooter 

Publishers 

Briza Publications Lannice Snyman 
New Readers 

Publishers 
Study Opportunities 

Cambridge University 

Press 
LAPA Publishers 

Oxford University 

Press SA 
Sula Sales and Marketing 

Everybody’s Books Lectio Publishers Pan Macmillan SA The African Moon Press 

Fantasi Publications 
LexisNexis 

Butterworths (SA) 

Pearson Educational 

SA 
Trinity Books 

Faradawn Distributors Macmillan South Africa 
Penguin Publishers 

SA 
Troupant Publishers 

Future Managers Macrat Publishing 
Peter Hyde and 

Associates 
Trumpeter Publishers 

Hay House Publishers (SA) Marumo Publishing Phambili Agencies University of KZN Press 

Heinemann 
Maskew Miller 

Longman 
Publitech Van Schaik Publishers 

HSRC Press Metz Press Random House Struik Via Afrika Publishers 

Jacana Media Naledi Publishers Real Books 
Vivlia Publishers & 

Booksellers 

Jonathan Ball Publishers NB Publishers RNA Distributors Wits University Press 

6.1.2 Historic Survey Core-List 
The core-list represents the group of publishers whose activities have the 

largest influence of the South African Market. 44 in total 

Africa Institute Jacana Media Metz Press RNA Distributors 

Awareness Publishing SA Jonathan Ball Publishers NB Publishers 
Shuter & Shooter 

Publishers 

Briza Publications Juta & Company OBE Publishers Study Opportunities 

Cambridge University Press Lannice Snyman 
Oxford University Press 

(SA) 
Troupant Publishers 

Everybody’s Books LAPA Publishers Pan Macmillan (SA) Unisa Press 

Fantasi Books Lectio Publishers 
Pearson Education 

(SA) 
University of KZN Press 

Faradawn Distributors 
LexisNexis Butterworth 

SA 
Penguin Group (SA) Van Schaik Publishers 

Future Managers Macmillan South Africa Phambili Agencies Via Afrika 

Hay House (South Africa) Marumo Publishing PSD Promotions Vivlia Publishers 

Heinemann Publishers Maskew Miller Longman Random House Struik Wild Dog Press 

HSRC Press 
Methodist Publishing 

House 
Real Books Wits University Press 
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6.2 Year-on-Year Performance per Sub-Sector 
As mentioned, it is not truly possible to directly compare the results of 

each survey due to the changing nature of the participants; however this 

comparison has been provided for the sake of analysis as it does provide 

some insights into existing trends.  

However, one should beware of applying these too directly as 

changes in business practices affect these widely. 

Provided here are the year on year changes representing figures from 

the direct and comparative databases in order to provide the most 

accurate representation possible of what has occurred within the sample 

group.  

As ebook turnover was not differentiated in previous surveys between 

locally produced and imported product these values will use locally 

produced materials as a basis for comparison. 

 

Table 34. Year-on-year 
comparison of like categories 
for Education in R '000s 

2014 2013 
Rate of 
change 

Locally published book sales  R 2 084 973   R 3 085 050  -32% 

Locally published book export sales  R 40 348   R 31 539  28% 

eBooks  R 25 075   R 8 355  200% 

Non-book products  R 222 425   R 13 292  1573% 

Local Rights sales  R 194   R 890  -78% 

Export rights sales  R 208   R 155  35% 

Imported Print books  R 98 924   R 51 046  94% 

Other recorded income  R 3 223   R 22  n/a 

 

1. The amounts for non-book products are taken directly from the 2013 

survey. A comparison with similar participants also reveals an increase 

in the income derived from non-book products such as classroom 

posters, and other learning accessories 

  

 

Table 35. Year-on-year 
comparison of like categories 
for Trade in R '000s 

2014 2013 
Rate of 
change 

Locally published book sales  R 276 345   R 238 979  16% 

Locally published book export sales  R 12 146   R 12 953  -6% 

eBooks  R 14 397   R 7 553  121% 

Non-book products  R 1 739   R 5 993  -71% 

Local Rights sales  R 922   R 2 078  -56% 

Export rights sales  R 433   R 913  -53% 

Imported Print books  R 391 420   R 394 472  -1% 

Other recorded income  R -     R 2 394  n/a 

 

1. Trade eBook turnover is steadily increasing.  

2. Local print book sales seem to be increasing in spite of a fairly stable 

import market.  
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